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WELCOME FROM HEAD OF SCHOOL

“Business Schools need to be global to provide
students with the perspectives to succeed in
today’s business environment. The partnership
with SIM reflects the objective of Birmingham
Business School to have a truly international
focus.”

The University of Birmingham pioneered business
education in the UK, establishing the first Chairs of
Commerce and of Accounting in the country in 1902.
Now the Business School has over 130 academic staff
and nearly 3,400 students. The School has students from
over 80 different countries, and offers Master’s
programmes in the UK, Hong Kong and Singapore.

There are 300 postgraduates studying in its overseas programmes, including the Singapore MBA, which was
established in 1993. We also deliver our general management undergraduate programmes in partnership with
the Singapore Institute of Management Pte Ltd (SIM). This partnership exploit synergies in Singapore, bringing
together our professors’ cutting-edge knowledge and Birmingham’s brand and quality, with SIM’s support and
knowledge of market needs.

Our students benefit from our close links with the financial and business communities. Our Advisory Board is
made up of senior business figures from multinationals such as Reckitt Benckiser, Cobra Beer, Deloitte, PWC, BP,
De Beers and Corus and of leading figures in the major employers’ associations and consultants in Europe,
India, Australia and China.

Our programmes provide you with a rigorous academic training but with practical relevance. Our students are
in strong demand from employers as a result. We are continually updating our programmes and content to
ensure that they reflect the latest thinking in business education.

With the internationalism that has been deeply embedded in our School’s culture since its inception and our
network of contacts, the partnership with SIM means you will be able to go truly global with Birmingham
in Singapore.

We encourage you to make the most of your time with us, and to take the opportunity to gain the experiences,
skills and qualities vital to your future development.

| trust you will find this brochure informative and | hope it will help you decide that Birmingham Business
School is the place for you. My colleagues and | look forward to welcoming you to our undergraduate
programmes in Singapore.

Professor David Dickinson
Director, Birmingham Business School



UNIVERSITY OF BIRMINGRAM

The University of Birmingham was founded in 1900 and
is now one of the largest in the UK, offering degrees
across a wide range of disciplines. It is a major centre of
research and academic study with an established
international reputation for excellence and numbers eight
Nobel prizewinners among its staff and alumni. As the
Guardian newspaper put it: “University of Birmingham is
Britain’s quintessential ‘red-brick’ university and a
prestigious one at that.”

The University is located in the leafy suburb of
Edgbaston, 4 kilometres from the centre of the city.
Birmingham is a campus University with practically all its
academic buildings and extensive academic and social
facilities on a single parkland site — one of the UK’s finest
urban campuses.






MESSAGE FROM CEO

T—

Welcome to Singapore Institute of Management Pte Ltd (SIM) — A Premier Institution of Lifelong Learning.

SIM has had a long and proud track record in providing high-calibre human capital to the industry since
1964.

SIM Global Education (GE), part of the SIM Group, offers high-quality overseas degree programmes through
its partnerships with established international universities and institutions from the US, UK, Australia and
Switzerland. Our student community is made up of 19,500 full-time and part-time students. SIM GE takes
an innovative approach to provide access to higher education and bring the learning experience beyond the
classroom to engage the mind, body and spirit.

Partnering leading universities across the world, we offer best-of-breed academic courses fused with
current industry practices to help students connect with the competitive workplace. Our wide range of
modern facilities and recreational activities exude a rich and vibrant campus life.

SIM GE’s strong academic curricula and world-class learning environment have produced success. Our
students’ active participation in a host of sports and club activities have led to winning feats in local and
international sports and competition scenes.

We remain focused on nurturing individual talent. With our unwavering drive towards quality excellence, a
culture of collaboration and a commitment to students’ development, we inspire in our students the passion
to learn and excel, and ultimately, empower them for challenges in the real world.

Embark on an exciting learning journey that can transform your future.

Welcome to our campus and experience VIBES@SIM!

Adjunct Professor Lee Kwok Cheong
CEO, SIM Global Education



SINGAPORE INSTITUTE OF MANAGEMENT (SIM GROUP)

Our Vision
To be the Centre of Leadership and Management Excellence; and
the Embodiment of Lifelong Learning.

Our Mission

=0 Spearheadimanagementithoughtlleadershipl

= Belthelpreferredistrategiclpartnerioficorporationslinimaximising(ll
return on human capital

<[ Belthelchoicelproviderloficontinuingleducationltolindividualsl

<[ TransformISIMlintolalregionallbrand

Our Purpose

=] Tolopenldoorslinllifelthroughleducationlopportunities
= Tolsupport’SIMIGroup'sisociallmissionl

Our Core Values

= TrustlandRespectiforithellndividuall
=] Teamworkl

= OpenlandiTimelylCommunication!
=0 PerformancelExcellencel

=0 SpiritlofllnnovativelAdventure

Our Culture

An open culture where staff trust and respect each other; embrace
change and seek ways to innovate; learn and work together as a
team.

Our Commitment
To our Members

We care for our members, recognise their importance, and strive to
raise the prestige of their membership.

To our Customers

We value our customers and commit ourselves to actively improve
our services and products.

To our Employees

We care for our people by creating a conducive work environment,
helping them to balance family and work commitments, recognising
their contributions, and developing them to their full potential.

To our Community

We honour our social obligations and pledge to be a good corporate
citizen by always acting professionally and ethically in all matters.

Our Quality Policy
We are dedicated to continuously improve our services and to
consistently exceed the expectations of our customers.

The Singapore Institute of Management (SIM Group) is the
leading provider of higher education and professional training in
Singapore, reputed for its dedication to lifelong learning and high
standards and quality. Founded in 1964 under the initiation of
Economic Development Board to support Singapore’s economic
development, we are today a diverse and vibrant organisation
with a wide range of programmes and services.

We are also a membership-based organisation with more than
34,000 individual and corporate members. Its extensive range of
membership programmes, activities and resources provide an
important nexus.

The SIM Group offers its core services through three educational
brands:

SIM University (UniSIM)

SIM University is the only privately-funded Singapore university
approved by the Ministry of Education to issue degrees in a
comprehensive range of disciplines. Established on a social mission
to cater to working adults, UniSIM focuses on the upgrading and
learning needs of professionals and adult learners. It adopts a
flexible and practice-focused learning approach and offers more
than 40 academic programmes in various disciplines. It has an
enrolment of more than 11,000 students. Eligible Singaporeans
and Permanent Residents taking UniSIM’s undergraduate
programmes enjoy a government subsidy of up to 55% of tuition
fees. UniSIM has been a Singapore “Institution of a Public Character”
(IPC) since September 2005.

SIM Global Education

Students can choose from a wide range of high-quality overseas
degree programmes made available through SIM’s partnership with
established international universities and institutions from the
United Kingdom, United States, Australia and Switzerland. Most of
the students are full-time students, but SIM Global Education also
offers part-time programmes that cater to working adults. Offering
over 50 academic programmes, its enrolment stands at 19,500,
with about 2,500 foreign students.

SIM Professional Development

About 10,500 professionals benefit annually from the vast selection
of short, executive training programmes, seminars, workshops and
conferences offered by SIM Professional Development. Its customised
in-company training helps companies optimise effectiveness in
various fields of management and human resource development.
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WhY CHOOSE THE BIRMINGHAM BUSINESS SCHOOL'S

SINGAPORE PROGRAMME?

<] FullyltaughtlbylBirminghamlacademics

<[ Longltraditionlandlestablisheditrackirecordlofiteaching!
business

<[ EstablishedlinternationallreputationlofiSchoollandiUniversity

<[ Researchlledi-Icuttingledgelresearchifeedsidirectlylintol
teaching

<[ Internationallsyllabusiwithifocuslonithelissueslof]
globalisation

<[ Friendlylapproachablelacademiclandladministrativelstaffl
dedicated to provide continuous support for your studies

Accreditation

Like the undergraduate programmes at the Birmingham
campus, these programmes are accredited by the European
QualitylimprovementiSystemi(EQUIS).

The Birmingham Business School's Philosophy
Industry link

The Business School thrives on strong links with industry and
employers. The University believes that it is essential for
students to keep up with the nature of business today and
understands issues from an international perspective. To
prepare students for a diverse range of jobs, the curriculum
caters to employers’ needs for graduates who have both
academic abilities and practical experience in a real business

Some faculty members relaxing after teaching in Singapore.

environment. For these reasons, the Birmingham Business
School’s graduates are highly sought after by employers, with
recent graduates being recruited by PWC, Cadburys,
Rolls-Royce and L'Oreal.

Situated close to the Birmingham city centre, the university
ensures an active and close relationship with the financial and
industrial community. Organisations like GE, Unilever and
Deloitte often conduct workshops and provide input for the
course syllabus, giving students the opportunity to put theory
into practice. Students also undertake summer internship
programmes with these companies, which often lead to a
permanent place on their graduate training schemes.

Thanks to SIM’s excellent nework of business contacts in
Singapore, the University’s partnership with SIM and its alumni
network will ensure that this close relationship with industry is
maintained in Singapore. Like their counterparts in the UK,
students will get the exposure necessary to attain real world
expertise required by today’s employers.

The Faculty Members

Most of the school’s faculty are internationally renowned in their
fields and their leading research contributes to academic
debates worldwide. Some of the academic staff play advisory
roles to both businesses and public sector organisations.

o
.O.




ABOUT THE PROGRAMME

The University’s BSc (Hons) Business Management / International
Business’ suite of programmes equips students with the tools
needed to understand business and management on both
national and global scales.

Structured to reflect the ever-changing world of business, these
programmes deal with topics that are relevant to a wide range

of employers. Through a combination of academic theory and

practical work, students develop their critical thinking skills as

they share views, debate and discuss.

One unique feature of the programmes on offer enables
students to complete four-year UK programmes in the space of
two years, translating into considerable cost savings when
compared to doing it on campus in Birmingham. Students will
have full access to all the social support and academic facilities
of SIM, including its state-of-art teaching and learning facilities.

BSc (Hons] Business Management

This allows students to study the core programme in
Singapore, and sees students studying 120 credits per year
over the first two semesters. The third semester each year is
vacation for these students. Subjects are offered as either
10 or 20 credit modules.

BSc (Hons) Business Management with
Industrial Placement

The BSc (Hons) Business Management with Industrial Placement
allows Singapore nationals to supplement the core degree with
both third semesters spent on paid industrial placement in
Singapore. SIM will help them find a suitable placement.
Students will be coached on their placement progress and their
invaluable experience will give them an edge on job placement.
To prepare students for the industrial placements, students will
undergo a compulsory preparatory programme designed by

SIM in personal and professional development which includes
sessions of one-to-one career coaching and completing
appropriate profiling tools if necessary.

This programme is not open to international students.

BSc (Hons) International Business

The BSc (Hons) International Business programme aims to
impart an international experience and cultural awareness to
the student.

In Year 2, students travel to the University of Birmingham at the
end of the second semester and stay for the third semester.
They complete their second semester in the UK and study
additional modules on British and European culture, plus other
programme modules not available in Singapore.

In Year 3, students will normally study at one of University of
Birmingham’s exchange partners. They will study alongside other
exchange and local students. Students may choose to work in
Year 3, but will need to find their own overseas placement.
International students may work in their own country.

Mode of Delivery

The BSc (Hons) Business Management and BSc (Hons)
International Business suite of programmes are designed to be
undertaken full-time over two-year with exemption of Year 1.
Each academic year comprises of three semesters, with each
semester spanning over a period of four months. Lessons are
conducted at SIM in the day, between Monday and Friday.

All programmes are structured around a common set of
modaules for the first two semesters of each year. The third
semester offers a more concise study in the student’s area of
chosen field. For example, in the International Business
programme, students gain international work or study
experience during the third semester.




Semester 1 Semester 2 Semester 3

July — October November — February March - June

Lessons are conducted over 3 time slots: 8.30am / 12pm /
3.30pm. This is a full-time programme, and students must be
available for each time slot.

A 10 credit module will consist of 30 contact hours and a 20
credit module will consist of 60 contact hours.

Students are required to complete a total of 60 credits
per semester.

A 20 credit module will be delivered by the faculty members
over 3 weeks, with 2 weeks of assignment and exam
preparation.

Promotion and Graduation

Students must obtain 100 credit from Year 2 to progress to Year 3
and obtain a total of 200 credits in order to obtain the
classification of Honours degree.

Degree Honours Classification

All degrees are Honours degrees and are classified as follows:-
1st class — 70% and above

2nd upper — 60 to 69%

2nd lower - 50 to 59%

3rd class — 40 to 49%

Atendance Requirements

Under the SIM Student Attendance Requirement Policy, all
full-time local and international students are required to
attain 100% attendance rate as stipulated by the University
of Birmingham.

Assessment/Examination

Assessment components vary from module to module. For 10
credit module, it will be either 100% assignment based or 100%
examination based. For 20 credits module, it will comprise both
assignment and examination.




Job Prospects

The programmes provide you with a rigorous academic
training but with practical relevance. The students are in
strong demand from employers as a result and the
University is continually updating the programmes and
content to ensure that they reflect the latest thinking in
business education.

Opportunities for Further Study

Students can proceed to attain higher qualification from the
University of Birmingham after completing the Bachelor (Hons)
degree.

Admission Criteria

=] SIMIDiplomalinilManagementStudies

= Business-relatedldiplomalifromllocallpolytechnics

<] Alllotherlqualifcationsiwilllbelevaluatedionlalcase-by-casel
basis.

Candidates must obtain an average of Grade B.

Applicants with non-business related diplomas can be admitted
into the Bachelor’s programme, subject to the approval of the
Programme Director from the University of Birmingham, and to
complete and pass a 3-month Preparatory Course, comprising
the following modules:

=] Marketing

<[ Economics

<[ Accountingl&Finance

English Proficiency Requirement

<[ AlminimumlofiC6lpasslinlEnglishlaslFirstilLanguagelatl‘O’l
Level; or

<[ TOFELI5800(237linlcomputeribaseditest)withlalminimuml
score of 4.0 in TWE (written English); or

<[ [ELTSI6.5loveralll(withlatlleastl6.0linleachlband)

Successful completion of a recognised approved diploma, where

the language of instruction was English.

Business Preparatory Course

The business preparatory course consists of 3 modules:

Marketing

This module aims to provide an overview of the concepts and
techniques of the marketing process in today’s dynamic
environment and its inter-relationship with other business
functions. Both controllable and uncontrollable variables
surrounding the execution of the marketing function and the
use of the marketing mix successfully to reach each buyer are
studied. This module provides the foundation for more
advanced marketing-oriented courses by covering a wide range
of topics including consumer behaviour, market research,
marketing process and global marketing.

Economics

At the core, this module studies the economic problem of the
scarcity of resources that is facing a person, a firm or a society.
It assumes that rational people normally make choices to
consume the scarce resources in terms of comparing marginal
benefit and marginal cost. The contents of this module can be
divided into two parts, principles of microeconomics
(economics and choice at individual level) and principles of
macroeconomics (economics and choice at aggregate level).

Accounting & Finance

This module deals primarily with the study of the two main
branches of accounting which are financial accounting and
management accounting, as well as investment appraisal. The first
part of the module covers financial accounting. Topics include
double entry book-keeping and the preparation of basic financial
statements and financial analysis. The second part of the module
covers management accounting techniques for planning, control
and decision-making and investment appraisal techniques.

All the professors from University of Birmingham who flew down all the way from UK were very
friendly and helpful. They put in the extra mile to make you understand everything.

Life in SIM is enjoyable especially interacting with a group of selfless and dedicated students who
care so much about their beneficiaries and believe in what they do.

Morris Lim Chee Siang
BSc (Hons) Business Management



MODULE OUTLINE

Business Accounting

This module offers an introduction to management
accounting and its supporting role in the management and
decision-making process of business entities, with a
particular focus on large organisations. Rather than the
detailed operations of accounting systems, the module
concentrates on the application of management accounting.
It shows how accounting information can be used in
producing plans, monitoring and controlling operations, and
how it relates to the external financial environment.

Change Management

How does organisational change affect management? This
module will delve into the nature, degree, processes and
management of organisational change through case study
analysis to build an understanding of the interpersonal,
group and organisational issues associated with change
management in a range of organisational arenas.

Consumer Behaviour

The module develops the understanding of consumer
research and the application of this in marketing
management. Apart from theory, the module also covers the
practical implications of consumer behaviour on business
and decision-making. Key factors in consumer behaviour
such as decision making, perception, learning, attitude
development, personality, involvement and motivation as
well as the impact on social, environment and cultural
influences will be covered.

Dissertation

This compulsory module provides the opportunity to carry
out independent research work over a period of two
semesters with the dissertation topic to be determined in
consultation with a supervisor. The process includes a
written progress report in Semester 1, a draft submitted in
Semester 2 and the final research version to be submitted
towards end of Semester 2.

eMarketing

Marketing on the internet poses a new array of opportunities
and challenges. Marketers need to understand new concepts,
tools, and business models that comes with an increasingly

IT savvy consumer. The aim of this module is to introduce an
e-marketing dimension to conventional marketing principles.

Employee Relations

The human factor cannot be underestimated in the
organisational process and this module puts a focus on the
management of employees. It covers the topics on the
fairness of wages, worker participation in management, the
role of managerial discretion, the effects of labour law on
management-worker relations and the impact of unions, as
well as the rise in part-time and temporary work.

Entrepreneurship

Students will put their theoretical knowledge into practice in
this module which will require them to produce a realistic
business plan for their own start-up company. An online
self-learning tool with interactive and planning elements will
be provided to build the business proposal. This tool
includes finance spreadsheets, discussion boards, case
studies of successful graduate start ups and video
presentations. Students are also expected to compile a
reflective learning diary to note the implications of academic
literature in relation to their own business.

Globalisation, Transnationals &
Economic Policy

This module offers perspectives on globalisation and
development, the impact of transnational companies on
product and labour markets and the transnational and the
international economic system. Case studies on the role of
transnationals in Central and Eastern Europe and Japan will
also be examined to offer real life examples. The module
also expands in the perspectives on industrial policy design
in relation to innovation, finance-industry relations, FDI,
clusters, environment education and European issues.

Working with our partner SIM, we are able to deliver our Undergraduate Business Programmes to
the same high quality and standards that we maintain in the UK. Our faculty members from
University of Birmingham are able to teach in high quality teaching infrastructure, and

SIM provides excellent non-academic support. In addition, SIM is able to provide purposeful and
innovative opportunities of learning beyond the classroom. This feature is important to the
British education system and we are happy to be able to provide with SIM.

Barbara L Armstrong
Director, Undergraduate Business Programmes
University of Birmingham
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International Human Resource Management

This module aims to introduce students to the fundamental
theories and practical issues in the management of human
resources in international organisations. It examines the
factors (including cultural ones) that influence management
of human resources and how national business systems
influence the human resource practices within
multinational corporations.

International Marketing and Research

When it comes to our increasingly globalised world,
knowledge of the international environment is essential. This
module gives a background on the scope and challenges of
international marketing, as well as the impact of culture on
this area of marketing. It will also look into ways to assess
opportunities, develop strategies and build frameworks to
support international marketing efforts.

Managerial Finance

This module shows how technical financial methods can be
applied to practical decision making in management
decisions as well as the limitations of these methods.
Dealing with topics such as investment appraisal, financing
and dividend decisions, this module offers an introductory-
to intermediate-level insight into corporate finance.

Marketing Communications

The aim of this module is to examine the theories, principles
and practice of advertising and marketing communications.
Students will study theories and models of how marketing
communications works and the various parts of the
communications mix (Advertising, Public Relations, Sales
Promotion and Direct Marketing). They will discuss the
planning of communications campaigns and particularly
problems and opportunities involved in developing
communications briefs, and managing global and electronic
campaigns. The module will also touch on the ethics
underpinning marketing communications.

Marketing Ethics

Social responsibility and organisational ethics are
increasingly being seen as a core value for organisations.
This module will explore a range of ethical issues in
marketing theory and practice and will examine issues
concerning the ethics of markets and marketing, ethical
marketing and decision-making, ethical consumption and
the ethics of consumption, power relationships between
producers and consumers, as well as the ethical philosophies
and frameworks in marketing.

Market Research

This module is concerned with the fundamentals of market
research and will cover the principles and practice of data
collection for marketing research purposes. An emphasis
will be placed on the collection of primary data by

survey questionnaires.

Markets, Competition & Regulation

This module covers the economic analysis of market power,
structure conduct and performance monopolies and
dominant firms as well as game theory, non-cooperative
oligopoly models, the technical progress, international trade,
principal-agent theories and transaction costs. Building on
the basics, this course also covers theories on
discriminatory, predatory and limit pricing, mergers,
collusion, restrictive practices, vertical restraints, advertising
and competition, the regulation of natural monopolies, the
deregulation of oligopolisitic industries as well as issues of
alliances and competition.

Project and Events Management

This module will introduce students to the basic principles of
project management and the structured processes of events
management. This module combines the techniques of
project planning with the practice of project management. It
covers: Critical Path Analysis; Resource Scheduling; Earned
Value Analysis and Work Breakdown Structures.
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Research Skills

This module will build a strong foundation in research skills
—a cornerstone of business and management. The module
will cover the basics of research design and build strengths
in the collection, interpretation, measurement and analysis
of data. The module will also teach presentation skills and
dissertation writing.

Services Marketing

Traditional marketing involves the marketing of a company’s
product to a group of potential customers. However, in
today’s economy it is the service sector that is becoming
increasingly important. Services are important because as
consumers we use services on a daily basis. When studying
services marketing, there are particular characteristics of
services that make them difficult to precisely define. The
main issue being that there is a lack of tangibility or
substance to focus upon, unlike traditional marketing
thought where the emphasis is on the tangible product. The
emphasis on the intangibility of the service introduces a hew
set of variables and issues into the marketing equation. The
services marketing concept combines customer focus,
co-ordinated marketing and profitability. The focus of the
course will be on understanding that not all services are the
same and therefore it is important to understand the
characteristics of different types of service organisations and
how marketing objectives and strategies need to be tailored
to address these points.

Strategic Management

This module covers basic strategic management concepts
such as the analysis of the internal and external
environments of companies and strategic advice at the
business unit, corporate and inter-company levels. It also
looks at strategic management in an international context
and strategy implementation. The module also allows the
application of the theories taught with the presentation of
case studies on individual companies by student groups.

12

Industry Placement A & B

This Level | 60-credit module comprises a minimum of
12-week internship arranged by SIM and an essay to show
the understanding and application of analytical frameworks
such as Marketing, Procurement or Supply Chain
Management, Human Resource Management, Accounting,
Finance or Operations to problems, issues and decision
making in the context of real business management.

International Study A

This Level | 60-credit module is a compulsory component of
the International Business Programmes, and comprises study
at University of Birmingham and essay/s to highlight
differences in culture, business practice and socio-political-
economic factors impacting on business.

International Study B or Work Placement

This Level | 60-credit module is a compulsory component of
the International Business Programmes, and comprises an
international study placement and essay/s to improve the
understanding of different approaches to business
management, experience a different society and learn about
differences in culture, business practice and socio-political-
economic factors impacting on business. If students wish,
they can work in an international environment.




“SIM has cultivated a learning environment that stimulates me to think
out of the box. By working in project groups in class, I'm able to develop
my interpersonal and leadership skills.

Mexander Barry Boey
Bachelor of Science (Hons) Business Management
University of Birmingham, UK




BACHELOR (

F SCIENCE (HONC

Business Management

URS

Business Management
with Industrial

International Business

Industry Placement B

International Study B or Work Placement

All modules are correct at time of printing, but may change to reflect changes in the UK programme.

[

Module (240 credits) Placement (360 credits)
(360 credits)
(YEAR 2)
Semester 1
Market Research X X X
Managerial Finance X X X
Consumer Behaviour X X X
Project and Events Management X X X
Change Management X X X
Services Marketing X X X
Semester 2
Research Skills X X X
International Marketing X X X
Employment Relations X X X
Business Accounting X X X
Markets,[Competitionl&Regulation X X X
Semester 3
Industry Placement A X
International Study A X
(YEAR 3)
Semester 1
Marketing Ethics X X X
eMarketing X X X
Marketing Communications X X X
Globalisation,Transnationalsi&EconomiclPolicy X X X
Semester 2
International Human Resource Management X X X
Strategic Management X X X
Entrepreneurship X X X
Dissertation X X X
Semester 3




GENERAL INFORMATION

Programme Commencement

There is one intake per year, commencing in July, with the
following closing dates for application:

Programme Programme |Entry with | Application
Commencement | End Date Closing
Date Date
9 July 2012 30 June 2014 | Non Business | 3 January 2012
Related
Diploma
Business 16 April 2012
Related
Diploma

Business Preparatory Course will commence on 19 March 2012.

ngmmme Fees Instalment Total
Programme 1 2 3 4

Business Management S$7,490 S$7,490 S$7,490 S$7,490 $$29,960

Business Management with Industrial Placement $$9,630 S$$9,630 $$9,630 $$9,630 S$$38,520

International Business $$9,630 S$$9,630 $$9,630 $$9,630 S$$38,520

The programme fees are exclusive of textbooks, air fares and accommodation for international study or work placement overseas for the
International Business Students.
The Business Preparatory Course fee (if applicable) is S$1,605.00.
All fees quoted are inclusive of 7% GST.

Study Loans

Students may obtain study loans from these banks and
institutions under a course financing scheme (subject to
approval). All loan enquiries and applications are to be
dealt with the banks and institutions directly. For more
information, please call:

Maybank

Tel: 1800 629 2265

www.maybank2u.com.sg

NTUC Thrift &

Loan Co-operative Limited

Tel: 6534 7360

www.ntucthrift.com.sg

POSB

Tel: 6333 0033
www.posh.com.sg

RHB Bank Berhad
Tel: 1800 323 0100

www.rhbbank.com.sg

Interest-Free Instalment Plans

When you charge above S$500 to your Citibank or OCBC
Visa/MasterCard, you can enjoy interest-free instalments of
six or 12 months. Terms and conditions apply. For more
information, please call:

Citibank

Tel : 1800 225 5225
www.citibank.com.sg/

educationloan

SIM GE Scholarship

New or existing students enrolling for Bachelor’s degree
programmes under SIM GE may apply for the SIM Global
Education Scholarship. Awards are granted to students with

exemplary academic results or achievements in sports and arts.

OCBC

Tel : 1800 363 3333
www.ocbc.com.sg

The scholarship is tenable for the minimum period required to
complete the full / remaining course of study, as stipulated by
the programme. The award covers tuition fees, examination
fees, book allowance for required textbooks and other

compulsory fees. The scholarship does not cover repeat fees and
there is no bond attached to the scholarship.
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APPLICATION & ADMISSION

How to Apply

Application Forms

To apply for SIM’s academic programmes, please use the
enclosed application form (if available) or download a copy of
the application form from SIM GE’s website, www.simge.edu.sg

Supporting Documents
By the application closing date, you must:

1. Have attained the minimum qualification required to apply
for admission to the programme

2. Submit the following documents to the address stated
below:

=] Completediapplicationiform

=] Certifedltruelcopiesloflalllqualifcationslandlsupportingll
documents

=] Forlinternationallapplicants,lyoulmustlincludelthel
Student’s Pass application form. Note that your Student’s
PasslapplicationlisisubjectedltolSingaporellmmigrationl&
Checkpoints Authority’s approval

All applications must be addressed to:

Admissions Department

Singapore Institute of Management Pte Ltd
SIM Headquarters

461 Clementi Road

Singapore 599491

All documents (notarised and translated to English) submitted
to SIM will NOT be returned. Photocopies of the documents
(notarised and translated to English) are to be prepared prior
to submission to SIM.
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Application Fees and Payment
An application fee is payable for each application form that is
submitted.

This fee (inclusive of 7% GST) is non-refundable and
non-transferable.

=l Locallapplicantsl-1S$85.60

=0 Internationallapplicantsl-1S$267.50(ThisldoesInotlincludel
all fees related to Student’s Pass application)

Application fees can be paid at the Payment Counters located
atlStudentIRecruitmentl&PaymentlOffcelat’SIMIHQIorlvial
cheques/bank drafts. Cheques/bank drafts should be crossed
and made payable to “Singapore Institute of Management
Pte Ltd” with your name, personal identification or passport
number and programme title indicated on the back of the
cheque. Post-dated cheques will not be accepted.

Application Outcome

All applicants will be informed of their application outcome in
writing at least one month before course commencement.
Verbal offers of admission will not be made or accepted. The
Admissions Committee selects students for admission into the
programme based on individual merit. Possession of one or
more of the qualifications listed does not necessarily
guarantee automatic entry to the programme.

SIM and our university partners reserve the right to withdraw
an offer of admission and cancel the enrolment of any person
where such an offer was made on the basis of incomplete or
inaccurate information supplied by the applicant or a
certifying authority.

Acceptance
To confirm the acceptance of offer, successful applicants will
have to adhere to the following before the stipulated deadline:

=[ SubmitlalcopylofitheldulylcompletedlandlisignedlFormi12[]
in accordance to the Private Education Act

=[ SubmitlalcopylofidulylcompletediandisignedPEl-student
contract

<[ SubmitlalllotherlrequiredidocumentsltolSIMI
=] MakelpaymenttolSIM

Fee Payment

Payment to Singapore Institute of Management Pte Ltd
The modes of payment available are cash, cheque, Nets, cash
card, Visa/MasterCard and/or Cashier/Money/Postal order. We
accept up to 4 different modes of payment combination. All
payments are to be in Singapore dollars.

For cheque payment, the cheque must be crossed, and made
payable to “Singapore Institute of Management Pte Ltd”.
It should not be post-dated.

For Nets payment, the daily limit is S$2,000 or S$3,000,
depending on the bank and your personal limit.

For credit card payment, the limit is subjected to your available
balance at the point of payment. We accept Visa and MasterCard
only.



Private Education Act

Under the new Private Education Act, legislated in December
2009, a Council for Private Education (CPE) was set up to
regulate the private education industry in Singapore. All Private
Education Institutes (PEls) are required to comply with the
regulations under the Act in order to continue operations.

Following are the new requirements which Singapore Institute
of Management Pte Ltd (SIM) has put in place:-

PEI-Student Contract

CPE, in aiming to enhance the confidence of students and their
parents in the quality of education in Singapore, has stipulated
that all PEIs must sign a PEI-Student Contract with students.
The contract lays out the important terms and conditions
governing the relationship between the student and PEI. SIM
will honour all terms and conditions spelt out in the contract
and in all communication materials.

Students may request for a copy of the PEI-Student Contract
from SIM.

Cooling-Off Period

There will be a cooling-off period of 7 working days after signing
the PEI-Student Contract. Students have the right to cancel the
contract within 7 working days and be entitled to the Maximum
Refund amount stipulated under Clause 2.4 of the PEI-Student
Contract (less any course fees consumed by the Student if the
withdrawal date is later than the course commencement date).
After the cooling-off period, SIM’s refund policy will apply.

Fee Protection Scheme

SIM has in place a Fee Protection Scheme (FPS) to protect the
paid fees of both local and international students. The FPS
serves to protect the student’s fees in the event that the PEl is
unable to continue operations due to insolvency, and/or
regulatory closure. In addition, the FPS protects the student if
the PEI fails to pay penalties or return fees to the student arising
from judgments made against it by the Singapore courts.

The FPS is compulsory for all students and is available in 2
forms, either Escrow or Insurance Protection Scheme. For
more information, please visit www1.simge.edu.sg/edutrust

SIM has appointed Lonpac Insurance Bhd as our FPS insurance
provider. Under the FPS insurance scheme, students’ fees are
insured by Lonpac Insurance Bhd. In case of events, as stated
above, students will be able to claim their paid fees from
Lonpac Insurance Bhd.

We have also appointed Hong Kong and Shanghai Banking
Corporation Limited (HSBC) as our FPS escrow provider. Under
the FPS escrow scheme, students will pay their fees directly to
HSBC. HSBC will act as the custodian of students’ fees and will
only disburse the fees to SIM on a fixed schedule. Again, in case
of events, as stated above, students will be able to retrieve
their unconsumed fees from HSBC.

More details of the FPS can also be found in the FPS Instruction
Manual, available at www.cpe.gov.sg

Medical Insurance

SIM has in place a group medical insurance scheme for all its
students. This medical insurance scheme will have a minimum
coverage as follows:- an annual coverage limit of S$20,000
per student, covers up to B2 ward in government and
restructured hospitals and provides for 24 hours coverage in

Singapore and overseas (if student is involved in SIM-related
activities) throughout the course duration.

For more information on medical insurance, please visit
www 1.simge.edu.sg/medicalinsurance

Refund Policy — Withdrawal and Change of Course

Percentage of aggregate | Receipt of original fully

amount of the course completed hardcopy Student

fees and miscellaneous | Request Form with relevant

fees paid supporting documentary proof

95% Refund <l (“Maximum Refund”) More than
14 days before the course
commencement date

75% Refund =1Withinl14ldaysibeforelthell
course commencement date
OR within 7 days after the
course commencement date

No refund =] Morethani7ldayslafter(thell
course commencement date

Notes:

1. Application fee for courses is non-refundable and non-transferable.

2. All requests for refunds arising from withdrawal and change of
course must be accompanied with an original fully completed
hardcopy Student Request Form (downloadable from the SIM GE
website and the Students’ Portal) with relevant supporting
documentary proof.

3. Refunds (if any) will be processed within 7 working days of receipt
of the original fully completed hardcopy Student Request Form with
relevant supporting documentary proof. Forms that are received
after 12.00 noon would be considered as submission on the next
working day.

4. Approval for change of course will be granted on a case-by-case

basis and subject to each individual meeting the course admission
requirements.

5. Transferring to another institution is deemed as a withdrawal from
SIM. As such, for international students who transfer to another
institution, their International Student’s Pass will be cancelled. These
students will have to submit their Passport and International Student’s
Passlat'thelStudentlHelpdesk (SIMIHQ)withinI3lworkingldays ofithel
transfer. Attendance record and other relevant documentation to
facilitate the transfer will be provided upon request.

6. International students who wish to change to another course offered
by SIM will also need to submit their Student’s Pass application to
Immigration and Checkpoints Authority of Singapore (ICA) for
approval.

7. For new applicants, in the event that the Student’s Pass application
is not approved by ICA, the applicant will receive a full refund of
the course fee.

8. Course fees must be paid in full before the course commencement
date.

Confidentiality Clause

SIM is committed to maintaining the confidentiality of the
student’s personal information and undertakes not to divulge
any of the student’s personal information to any third party
without the prior written consent of the student SUBJECT TO
the obligation of SIM to disclose to any Singapore government
authority any information relating to the student in compliance
with the law and/or to the organisation conferring/awarding
the qualification.
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VIBES — WhY STUDY AT SIM GLOBAL EDUCATION

VIBES@SIM — The promise of a holistic learning
experience that ensures success

At SIM GE, we know that it takes more than classroom
excellence to inspire our students to succeed. Our approach
towards an all-rounded and holistic education experience is
captured in VIBES@SIM.

\ibrancy of Student ife

Brace yourself for an exciting campus life beyond the
classroom. With almost a quarter of our students coming from
over 40 countries from around the world, our campus offers a
diverse and vibrant melting pot of talents, ideas and
experiences.

In addition, round-the-year student activities from more than
60 student clubs offer you ample opportunities to pursue
your extra-curricular interests in arts, culture, and sports and
develop personal skills in communication and leadership, at
the same time helping you to build community bonds and
networks that will benefit you later in life.

Infrastructure - Technology

When it comes to equipping you for success, SIM GE ensures
that the student-centric campuses are outfitted with the
latest in technology and facilities to enhance your learning
experience. SIM campuses are enabled with high-speed
wireless internet access and the latest in technology
connecting you to a wealth of information and online services.

SIM HQ at Clementi

ThelSIMIHeadquarters[(SIMIHQ) alongIClementilRoadlisISIM's]
main and largest campus with a capacity for 12,000 students.
Facilities include over 90 lecture theatres, tutorial and seminar
rooms, as well as computer laboratories, a multi-purpose hall
seating 1,600, a student lounge and a management library.
The Tay Eng Soon Library is Singapore’s largest and most
comprehensive management library.
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SIM Clementi Centre
ThelSIMIClementilCentre,ladjacentltolSIMIHQ,lislanladditionall
facility to cater to SIM University’s growing student population.
Housing a total of 20 lecture theatres and tutorial rooms, and
two computer laboratories, the Centre also serves as the
administration office for SIM University.

SIM Management House

Set in the tranquil residential estate of Namly Avenue, the SIM
Management House has 20 lecture theatres and seminar
rooms, computer laboratories, a members’ lounge, business
centre and bookshop that cater to membership activities,
executive development courses and post-graduate degree
programmes. It is also equipped with a management library
containing one of the most complete collections of
management-related publications in Singapore.

SIM Global Education Campus

The SIM Global Education Campus is the most comprehensive
lifestyle campus combining residential, sporting and recreational
facilities for both local and foreign students. The 4.5 hectare
campus provides accommodation for up to 428 students and
has tennis and futsal courts, gym, outdoor yoga pad and
fitness area, as well as a student’s lounge and dance studio.
Themed short-stay studio apartments are also available for
parents and visiting faculty.

Campus of the Future

To cater to our fast-growing student population, SIM
embarked on a Campus Development Master Plan to more
than double our main campus at Clementi over two phases to
be completed in 2014. Costing some $300 million, the
expanded SIM campus will be a setting that engages the
students through the ‘third teacher’ — the campus environment.
Besides state-of-the-art classrooms and lecture theatres, it will
provide fully wireless environment with amenities such as an
extended library, study spaces with open courtyard and a
student hub with cyber stations.



Blend of Culture

With a blend of 40 nationalities from across the globe, SIM GE'’s
remarkable global mix of cultural diversities continues to grow.
Providing an excellent platform for cultural exchange and
knowledge sharing, a diverse student population is your
gateway to understanding how the world thinks and relates.
Experience a world-class education and a global mindset in a
location that is the epicentre of buzzing Asia.

Education Options

SIM GE offers more than 50 full-time and part-time academic
programmes through 13 partner universities at master’s,
bachelor’s, graduate diploma and diploma levels - in areas
such as applied science, arts, business, communication,
design, finance, information technology, hospitality,
management, nursing, social sciences and more.

The SIM Education Abroad Programme will enable you to
experience vibrant cross-cultural exchanges and broaden your
horizons through international industry practices, whilst
grooming you to become global-minded executives. You will
also be able to sharpen your employability by honing your
soft skills in leadership and personal effectiveness through
workshops conducted by professional trainers as part of our
customised SIM PEARLS and LEAD Programmes and other
global engagement opportunities.

Stability

A 47-year old heritage... over 104,500-strong alumni...
student enrolment of over 30,200 and more than 1,300
top-notch faculty, the SIM Group is the largest and most
comprehensive private education and training solutions
provider in Singapore. Backed by its rich history, strong
reputation, global network with reputable universities,
diversity of programmes, competent faculty and superb
infrastructure, SIM GE is the premier organisation for higher
education and lifelong learning in Singapore and the region.

The promise of VIBES@SIM ensures students’ well-being and a
holistic education. Committed to the student welfare, SIM
extends support from financial assistance schemes to
counselling services and structured processes for grievance
resolution. We have also put in place a medical insurance for
all students of SIM, covering students 24 hours in Singapore,
and overseas (if student is involved in SIM-related activities)
throughout the course duration.

More information on student support services is available at
www 1.simge.edu.sg/support
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PREPARING YOU FOR A CAREER
THE SIM EXPERIENCE

At SIM GE, we are also interested in your success beyond your degrees. Will you be work
ready? Will you be employable? Will you be equipped with life skills that will ensure success
in your career and personal life? SIM GE prepares you holistically by offering a broad range
of programmes and exposures that serves to nurture and cultivate competent young graduates.

Career Preparation

SIM’s comprehensive career development programmes —
workshops, career talks and fairs, internships and on-campus
jobs — give you a head-start in securing a job of your choice in
the competitive workforce.

SIM GE links you to career opportunities and services via a
career portal and through the SIM Job Fair, an annual event
showcasing local and global companies who are actively
scouting for new talent and networking sessions with potential
employers that are ideal platforms for you to meet and network
with industry players.

Leadership and Personal Development

Exciting leadership and personal development initiatives await
you. These are designed to equip you with the fundamental
skills needed for a successful career. Be enriched by the learning
as you make a smooth transition to the dynamic working world.

Global Engagement

Opportunities to help you experience the world and develop a
global mindset abound at SIM GE. Our Education Abroad
Programme nurtures students to be intellectually curious,
globally minded and geographically mobile.

It offers you opportunities during your semester or summer
breaks to experience studying at top international universities,
join corporate learning trips to major global cities, take up

international internships, and be involved in immersion
programmes and community service learning abroad.
Through these, you will be challenged to reflect and grow as
you learn essential life skills such as adaptability, tenacity,
fortitude, perseverance and initiative.

Wellness and Counselling

Whether as a part-time or full-time student, or a freshman
trying to balance a new regime of study, life and play, you can
count on support from buddies when you face challenges, or
have a listening ear and guidance from our professional
counsellors. To promote a healthy lifestyle among students,
SIM GE organises wellness-related programmes such as
exhibitions and workshops.

Arts, Culture and Special Interests

There’s always something happening at SIM beyond just studies.
In line with our holistic approach to a well-rounded education,
we encourage you to choose from a wide range of arts, culture
and special interest activities infused with vibrant local and
global flavours.

Sports and Fitness

Challenge and develop your physical and mental strengths to
the fullest potential with our wide range of sports and fitness
activities from bowling to windsurfing and even fencing and

judo. Join our sports teams to compete at varsity, national or
even regional levels.
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“It was not very
enjoyable at
first. But when
we started
decorating the
roses for our
own mothers to
take home, the
atmosphere
lightened up
and things felt
better.”

Nz Derise T
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SIM GE student chose
her degree course
because of internship
opportunities

SUNEAp0re 1
March 8 to May 27

PART of hor internshap included working with roses.

About

internships
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Singapore Institute of Management Pte Ltd
461 Clementi Road
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Tel: (65) 6248 9746

Fax: (65) 6462 9411
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