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David Linley discusses how studying one of our BSc Business Management suite programmes helped him develop his career.
BSc Business Management with Communications equips you with the expertise needed to understand business and management on both a national and global scale
and is structured to reflect the changing world of business.
90% of our graduates go on to work or undertake further study, with 85% of our students going on to professional or managerial careers with average graduate salaries of
£20,000.
This degree has been developed in response to the changing economic, commercial and financial environment as well as developing research in leadership and change
management to ensure that is it directly relevant to the needs of industry as well as students. While this degree has always sought to change with the business
environment, it maintains the philosophy that future leaders of industry need a sound and broad-based education.
New modules around leadership and change management ensure future employers will recognise that you chose a degree from a premier UK institution that recognised
these often overlooked skills. No matter what the sector, public and commercial organisations all require good leaders and this degree is aimed at students looking to
take up leadership roles.

Business education since 1902
Business education was pioneered at Birmingham. As the country’s first Business School, our range of undergraduate degree courses
have always been designed to provide both academic excellence and vocational relevance.
Since offering our first undergraduate course in 1902, Birmingham Business School continues to invest significantly in the provision of
School and University support teams for all our undergraduate students.

First year
In your first year, you obtain the foundations for the study of business and management and are introduced to the key areas of
Management, Marketing, Economics, Analytical Techniques and IT for Business, Law, Finance and Public Relations and Media Skills.
The year complements, but does not duplicate, the content of the Business Studies A level. In Analytical Techniques & IT for Business
you will be streamed according to your qualifications in Mathematics and Statistics.

Second and third years
In your second and final years you begin to have some choice within the themed structure of the programme; including modules in
marketing, public relations and event management. The modules offered will change from time to time, as they are developed to reflect
the ever-changing world of business. In the final year there is the opportunity to undertake a placement with a local public relations firm or
media institution, where you can practice the communications skills increasingly necessary for a career as a business and management professional.

Why study this course
This course scored highly with our students in the 2013 National Student Survey:
100% students believe that they have improved career prospects as a result of this course
91% of our students felt that they could contact staff whenever they needed to
Our undergraduate business degree programmes develop in response to the changing economic, commercial and financial environment, to ensure that they are directly
relevant to the needs of industry as well as students.
This programme ranks highly in the top 20 in the Guardian League Tables, positioned 14th out of 114.

Working with industry
Our strong links with industry mean that rigorousundergraduate academic study is combined with a real practical focus –and they also lead to excellent job opportunities
for our students.

An international approach
We offer undergraduate modules on the international aspectsof business – from international accounting through to understandingthe impacts of globalisation – and we
currently have students from over35 countries on our undergraduate programmes. We also welcome students who want to come to Birmingham on the

Modules
First Year
Core modules
General Principles of English Law
Introduction to Business Economics
Principles of Marketing (/undergraduate/courses/business/management-ug/first-year/principles-marketing.aspx)
Personal Skills (/undergraduate/courses/business/management-ug/first-year/personal-skills.aspx)
Understanding Organisations (/undergraduate/courses/business/management-ug/first-year/Understanding-Organisations.aspx)
Introduction to Financial Reporting (/undergraduate/courses/business/management-ug/first-year/introduction-to-financial-reporting.aspx)
Introduction to Media, Culture and Society
Key Message Delivery and the Media

Optional modules - choose from:
Analytical Techniques for Business and IT A (/undergraduate/courses/business/management-ug/first-year/analytical-techniques-for-business-and-it-a.aspx)
Analytical Techniques for Business and IT B (/undergraduate/courses/business/management-ug/first-year/analytical-techniques-for-business-and-it-b.aspx)
Analytical Techniques for Business and IT C (/undergraduate/courses/business/management-ug/first-year/analytical-techniques-for-business-and-it-c.aspx)

Second Year
Core modules
Internal and External Communications
Project and Event Management (/undergraduate/courses/business/management-ug/second-year/project-and-event-management.aspx)
Public Relations
Business Accounting (/undergraduate/courses/business/management-ug/second-year/business-accounting-bcom.aspx)
Managerial Finance (/undergraduate/courses/business/management-ug/second-year/managerial-finance.aspx)
Fundamentals and Leadership (/undergraduate/courses/business/management-ug/second-year/fundamentals-and-leadership.aspx)
Research Skills (/undergraduate/courses/business/management-ug/second-year/research-skills.aspx)

Optional modules - choose from:
Consumer Behaviour (/undergraduate/courses/business/management-ug/second-year/consumer-behaviour.aspx)
Market Research (/undergraduate/courses/business/management-ug/second-year/market-research.aspx)
International and Business to Business Marketing (/undergraduate/courses/business/management-ug/second-year/international-and-business-to-businessmarketing.aspx)

Service and Relationship Marketing (/undergraduate/courses/business/management-ug/second-year/service-and-relationship-marketing.aspx)
Critical Organization Theory (/undergraduate/courses/business/management-ug/second-year/critical-organization-theory.aspx)
Human Resource Management (/undergraduate/courses/business/management-ug/second-year/human-resource-management.aspx)
Intermediate Business Economics (/undergraduate/courses/business/management-ug/second-year/intermediate-business-economics.aspx)
Business Law (/undergraduate/courses/business/management-ug/second-year/business-law.aspx)
Urban and Regional Economy (/undergraduate/courses/business/management-ug/second-year/urban-and-regional-economy.aspx)
Regenerating Urban Communities (/undergraduate/courses/business/management-ug/second-year/regenerating-urban-communities.aspx)
Understanding Neighbourhood Poverty (/undergraduate/courses/business/management-ug/second-year/understanding-neighbourhood-poverty.aspx)
Managing European Cities and Regions (/undergraduate/courses/business/management-ug/second-year/managing-european-cities-and-regions.aspx)

Third Year
Core modules
Year Abroad (for BSc International Business with Communications ONLY)
Media Placement
Dissertation

Optional modules - choose from:
Service learning for Business Management Students (/undergraduate/courses/business/management-ug/third-year/service-learning-for-business-managementstudents.aspx)

Economics of Labour Markets (/undergraduate/courses/business/management-ug/third-year/economics-of-labour-markets.aspx)
Advanced Business Economics (/undergraduate/courses/business/management-ug/third-year/advanced-business-economics.aspx)
The Russian Economy: From Plan to Market A (/undergraduate/courses/business/management-ug/third-year/the-russian-economy-from-plan-to-Market-a.aspx)
Marketing Ethics (/undergraduate/courses/business/management-ug/third-year/marketing-ethics.aspx)
Business to Business Marketing (/undergraduate/courses/business/management-ug/third-year/business-to-business-marketing.aspx)
Strategic Management (/undergraduate/courses/business/management-ug/third-year/strategic-management.aspx)
Entrepreneurship (/undergraduate/courses/business/management-ug/third-year/entrepreneurship.aspx)
International Business Management (/undergraduate/courses/business/management-ug/third-year/international-business-management.aspx)
International Human Resource Management (/undergraduate/courses/business/management-ug/third-year/international-human-resource-management.aspx)
Special Topics in Finance (/undergraduate/courses/business/management-ug/third-year/special-topics-in-finance.aspx)

Marketing Communications (/undergraduate/courses/business/management-ug/third-year/marketing-communications.aspx)
Advertising (/undergraduate/courses/business/management-ug/third-year/advertising.aspx)
Employee Relations (/undergraduate/courses/business/management-ug/third-year/employee-relations.aspx)
Brand Marketing (/undergraduate/courses/business/management-ug/third-year/brand-marketing.aspx)
eMarketing (/undergraduate/courses/business/management-ug/third-year/emarketing.aspx) e
Regional Development, Policy and Governance in the EU (/undergraduate/courses/business/management-ug/third-year/regional-development-policy-andgovernance-in-the-eu.aspx)

Contemporary Issues in Urban Development and Planning

Fees and funding
Standard fees (http://www.birmingham.ac.uk/students/ug/courses/fees/standard) apply
Learn more about fees and funding (/undergraduate/fees/loans.aspx)
Scholarships
Learn more about our scholarships and awards (/undergraduate/fees/funding/index.aspx)

Entry requirements
Number of A levels required: 3
Typical offer: AAB
Required subjects and grades: GCSE Mathematics at grade B if not offered at AS or A2 level; GCSE English at grade B if not offered at AS or A2 level.
General Studies: not accepted as one of three A2s, but a good performance may be taken into account if you fail to meet the conditions of the offer and have General
Studies as a fourth A2
Additional information:
Other qualifications are considered – learn more about entry requirements (http://www.birmingham.ac.uk/students/ug/requirements)
International students:
International Baccalaureate Diploma: 35–36 points
Standard English language requirements apply
Learn more about international entry requirements (http://www.birmingham.ac.uk/students/ug/requirements/international)
Depending on your chosen course of study, you may also be interested in the Birmingham Foundation Academy, a specially structured programme for international
students whose qualifications are not accepted for direct entry to UK universities. Further details can be found on the foundation academy web pages
(http://www.birmingham.ac.uk/students/foundation-academy/Pathways/index.aspx) .

How to apply
Apply through the UCAS website (http://www.ucas.com/) using code N190.
The below video is a step-by-step guide on applying through the UCAS process.
UCAS (Universities and Colleges Admissions Service) is a UK organisation responsible for managing applications to university and college.
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View further advice on 'How to apply for undergraduate courses (/undergraduate/courses/apply/index.aspx) ', including advice for UK, EU and overseas applicants.

Key Information Set (KIS)
Key Information Sets (KIS) are comparable sets of information about full- or part-time undergraduate courses and are designed to meet the information needs of
prospective students.
All KIS information has been published on the Unistats website and can also be accessed via the small advert, or ‘widget’, below. On the Unistats website
(http://unistats.direct.gov.uk) you are able to compare all the KIS data for each course with data for other courses.
The development of Key Information Sets (KIS) formed part of HEFCE’s work to enhance the information that is available about higher education. They give you access
to reliable and comparable information in order to help you make informed decisions about what and where to study.

The KIS contains information which prospective students have identified as useful, such as student satisfaction, graduate outcomes, learning and teaching activities,
assessment methods, tuition fees and student finance, accommodation and professional accreditation.

Related links
Business Management BSc (/undergraduate/courses/business/business-management.aspx)
Business Management (Year in Industry) BSc (/undergraduate/courses/business/bus-mgnt-year-in-industry.aspx)
International Business BSc (/undergraduate/courses/business/international-business.aspx)
International Business with Communications BSc (/undergraduate/courses/business/international-business-comms.aspx)
International Business with Language BSc (/undergraduate/courses/business/international-business-lang.aspx)
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