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auNJ O
Nei ghbourhood Futures Festivd29 (N&FERE took

) as a f rleeed, ecvoermmiu nhiotsyt ed by Birmi ngham Se
tors through two entrances (Selwyn Road a

ofecrleaair i n¢,asaemdd arcatiwriga i es. The evaluat
son survey (n=150), feedback posmapards (n
vity, enriched by participant observation
alkExedl i nwith qualitative responses t hemat
ts and word cl ouds.

i ngs indicate the festivdli meeapahded cneewndls
usive (94% agreed), and catalysed soci al

tanti al maj ority felt more or somewhat mo
g the event (a496% fAyes/ somewhato), and re
ites of infor mal l earning (70% strongly a
i nsehtiaoag wer e-emidsidb Iree sipm nspeesn with pl edg
food and growing, | ifestyle/behaviour <ch
graphic analysis shows str ong50 n(goawgeerme n't

esented versus t hef dnaclad acuvedniseunsc)e,, aa mdajao rr
il e

with alignment for Bl ack/ Black Britis
g /Asiam Britdshgnakiidegta need for target
r a p hindwatedswongaparticipation in Ladywood (B16) alongside awiderc i t y

h. Practical suggestions centred on food

ni saagenAsdgexpanded activities; a smalle
(visibl e -frreiceyncdliyn gma tteordidallesr, engagement ¢
ss). Overall, NFF delivered inclusion, | e
ovemenéeés ¢éeéguidegpand comfort and extend r e
ps
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Nei ghbourhood Futures Festival (NFF) -is Birmi
based cel ebration of community, cr etahtei vity an
festi oaldmoruan dig2yds J(uwemeet h over 200 Ghcpgarvtaiteidpant s
Birmingham Sett |l émmwernet Oesx pseerdseirvaemidr f rontage t hi
programme of workshops, talks,,apdr hdbtbsesces,

|l earning. Two public entrances (Selwyn Road a
points oft lseuwrersssunfdirng nei ghbour hoods.

Purpose and evaluation questions

The evaluation sought to understand who the f

experienced and | earned, and where to priorit
five Ilinked hypotheses spanning: (1) communit
envinment, nature and sustainability; (3) emot.i
activities, engagement andl edjoygneadti amsd (o
i mprovement and ongoing involvement with Birm

are grounbdetder at t men deed adspaocenaslwell as civic

participation, which frames festivals as accessible, informal public learning

environments that can build social capital, place attachment,and envi ronment al
citizenship.

Met hods overview

The evaé¢mplkeadpa mexddds desi gnradni nriessteearrecch elro n
survey50n captured demographics and core outc
gat hered quick reflections and Aone t-mamg to
activity r dodacredle dk xpleadences in accessible, pl
obser vwatowdndcont ext ual insight. Quantitative d
visuals (bar/ pie charts, word clouds) were pr
themay icaded and triangulated with observati ol
BSA/ BERA guidance on consent, anonymity and i
opportunistic sampling dureépgr@ssocol welatsheabp
biasand interviewer positionality.

Headline context and what this report covers

Attendance and flow patvedhst acngsweekemnadnde
i ndi craitnionrg wayfi nddanngssbatetinsehgas spati al acces:e
wel come. The report proceeds as foll ows: Sect
Section 3 details methods and ethics; Section
| ocal census benchmarksom&ecthemati aalall yselselo:
environment al | earning/intentions,-takes | dredng,
sel ectsequarhed tests, and colned uidrapr pw 8 éhe tpitag it i 6 |
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analyses the feedbacRefeomnsesi ahdméAgdpandi ces
instruments and technical det ai |

Taken together, the finddmiggh hii gdll-uignme i tNeFaFcOFs| r:
soci al mi xi ng andalpenrgsiidedcllear,nimrgact i cal ir
comfort (shade), amenities (food/drink), i1info
targeted outreach to ensure demographic equit
These insights are nammnde,d pgaortmdrogm pramgd f
for 2026.
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Festivals are increasingly recognised as fert
consciousness, community engagement, and incl
the field of human geography, they are often
2005) where environment al l earning, pl ace atta

coal esce.

2.1. Community, Bel onging and Soci al Co
Hypothesis 1: Attending the festival wil!/l i nc
connection to their |l ocal community across di
Environment al engagement has historically | ac
intersecting barreitehrng cdegsyabed(i €ap alhdid sageal . ,
The field of critical human geography urges a
environmental subject, advocating instead for
di verse ways of experi.Ensungngnedguial abhg aat e
spaces and environmental spradcgradahPopdjic204adO0Omat
wherein al/l communities have the right to par
environmental futures.

Numer ous studies have i1identified the social b
shown to enhance saocsieanlp lcaaopbi tiadlentfidadsyt,erand cr e
community through shared r(berndisttand2C@3;] eQuii

Mc Cl i nc helyt (h2iogihtlwvi grfutlg i cul tural festivals i n |
of belonging and é6rootedness®é6 among participa
f est e n a laterdees to participate in the co-creation of local meaning, thereby

contributing to the formation of their emotional and cultural identity.

From a geographiMaaksepeld@pO©6&6)bes, such events a

Airel ational spaceod, wherein new interactions
(DerretftourdoOotd3hat | ocal festivals mediate the
and subj ekdagiinvg, wedrdticularly when they are i nc
and various demographic groups. This, therefo
can efrosctommunity connection across social and
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2. Environment , Nature and Sustainabilit
Hypothesis 2: The festival will Il ncrease part
and encoefhgetion on nat.ure and sustainabil it

Nat ur e conna ckteeyd nfeoscsuys of the Neighbourhood FuU
emotional and cognitive relationship individu
recogmriszead det er mi nant (olfurbuera ne twNadtllulv,ei 2nQyl 7 )

connectedhsowefbit@abl i shed as -ean wirreodn nceanott i b udpso
and behaSwihaudrtszp d 200 )t hat emoti onal affinity
environment al concern, particularly when expe

Festivals offer opportunities S$toudiexpehmawvetslhac
t hat exposure to and engagement with natur al

health, -dositeonme ot al behaviour, and Ganpparlodvie
et al .l n2&ddition, theejnhdapsed 6t asas crme@atnc
whaGabl i k c@19%2]) an filecol ogacahi tonScomuppaesisve
observation Fesacwaktareame. environmental then
to whcahtul t zdd 2d0r0i2he as MNnempl aced affective atm
and community coalesce to generate collective

urban popul ations who may be more disconnecte
Settlement fesstimat o©hly asraehaeven@iMbspaws a
2005), facilitating reconnection ttoulntadmale wi
settings |ike Birmingham, such events also fo
key aspewatss vefmualkaaleg ( Derrett, 2003), Ilinking
setting and the broader cul tural identities.

2.3. Emotional E x pbeeriinegnce and Wel |

Hypot hesis 3: Festival participation will <con
we-bkeing, particularly feelings of inspiration

Commurietspy i vals are consistently |inked with p
Participating in collective cultural events i
stress relief, and emot Davaldsompl| ettt a( De( 2€€06)
experiences form part of t hes paeammds i omarl g gd owirt
feeling and symbolic meaningl) Paeseairphntdescn
festivals using terms such as Acomforngbl eo,

affectivetredpboses!| tural expressiosinandadgaeci
thahe | ocal festivals offer t/parddewtwae nand i
grounded in famili ah,asreat wredlt,i ngrs.communi ty
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2. 4. Aed, vEngagement and Enj oyment

Hypothesis 4: Participants wil!/ report high |
festival activities, with ewduletnwwrealofp drnttieaigpee

Enjoyment and engagement are kHowewerd,i ca owar ioe
of activities must be offered to accommodat e
backgrounds to promote nloGee zi nectl Mdr.lg 8 2p08lr08)i.c i
(20bdserved tomatachhamndsti es, particularly those

environment themes, enhanced engagement and |
Gruenewal d referasedt e da gneegtyihpolda coef | ear ni ng
direct interaction with,atnlde cloonmaulnh ésg/ei f bndthenty

strongly support Hypothesis 4 and underscore
programming.

2. 5. Suggestions and I deas for | mprovem
Hypot hesis 5: Participants will provide const
services, reflecting a desire to stay engaged
While | ess explored than other outcomes, part
community engagement | iterature. Participator
communities are invited to -coearobstefideassp.
more |ikely to remain engaged (Pain, 2004). M
often spark interest in ongoing | ocal environ

Participants offering feedback reflect a form
aim at i mproving accessibility, i nél usi on, or
indicatorermfehgagement potential. Thus, this
evidence t hdtedcocemmewntistry not only participation
the future.
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3. Research Design and Objectives

This eval uat inoinx eednmphH od/sedampcombhni ng quantitat

gualitative data collection to assess t
Festival. A mixed design was chosen to

he out
captur

parti

exper.i

sugge
under

exper.

Resea

1.To
i n
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Dat a
cour s
of fer

C
|
S
S
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Cc
e
i

Vol unt
event .
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= D

<

pation (e.g., demographicmuamddd,ndance
ntial aspects of the festival (e.g., f
i ons for | mpmetwvlaespt paad clddhairs amifxueld er
anding of social phenomenaeldy integrat
nces.

h Objectives:

ssess how the festival fostered a sens:
usi on.

xplore whether and how participants r e
ainability, and nature connectedness.

apture the emotional and affective res|
festival

valuate engagement and enjoyment acr os:
grounds.

at her constructive feedback and i deas |
vered by Birmingham Settl ement.

aluation plan was informed by the hypo
3) and aligned with Birmingham-Settl e
and sustainability within | ocal commun

Research Pl an

(0]

n

e

|l l ection was embedded in the festival
of the event. The plan was designed to
g multiple entry points for participat

ers administered sSecgi Snrvéyattenadewisd
Participants could complete them indep
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Feedback Pwsteaddstri buted at activity statio
guick, reflective responses that captured par

Treasur e MawasAdeasvighed as an interactive tool
encouraging creative expression through dr awi

Observation and infwemal akc®sovessedtioncompl eme
hel ping evaluators contextualise the dat a.

The use of multiple toolpanmnteifdiegdtsorayn muesdearsd!l
met hodPsai n, 2004), which epphasicse omccansgi ial i
di fferent forms of expression.

33. Data Coll andi B8ampbohgsg

mai nweoel sised:
1.Long SUmwe&§0)

The primary tool was a structured questionnai
anddepth perception information from festival
includedcmuilte pgeesti ons, Likerdnded!| eueaguteisdn g
Ths enabled us to study theepanieamd pdndarfd el
terms of experience and participation.

2 Feedback Postcards

This method provided participants with a quic

i mmedi ate feelings and inner thoughts. This s
had stimul ated people's enthusiasm for partic
who were not willing to complete | ong questior

3. Treasure Map Activity

This is a participatfoamiltioomd @omd mahiill gr eam meka
invited to complete word puzzl es aanvnd neams welrh i g
vi sual and participatory approach captured th

traditionmdlghgdurnmd eyss
Sample and Participants

A totl®dl0 pfartcaempbhetsed the [ ong survey, with a
gathered through post cTéhredse avedh &tr 2e2x s pracnt ma@g .
2025 festivaads,urmeki sqpagphe&ar ti ci pants reflecte
range of ages, cul tur al backgrounds, and | eve
Settl ement . Data collection took place during
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responses. Participation was voluntary, and n:
opportunity to contribute to future planning.

3. BPata Analysis

fQuanti dat(ev.gq . , demographics, participation r
analysed descriptively through frequencies an
fQual i tdattjavppemded survey responses, postcards,
anal ysedndsechpgve thenm&8triamnamalCyxaairke, 2006). R
coded into key themes (community belonging, e
and i mprovement). These were then compared wi
geography and environment al psychol ogy.

Each tool informed a different | ayer of analy

The survey data were analysed using SPSE
age di stertihmwtmpmrs,i ti on, and disability stat
freqguency coutnatbsulaantdi occrsoswser e used to exploc
bet ween different population groups and th

Excel was used to create charts and vi st
met hods. The survey data was visaaldi sed th
word clouds. The themes of the postcards w

presentation.

't i s used to provide backgroun
data sources. For instance, information su
show a reluctaartrt aaccuiivuidtey ,t oora t he fact t ha
avoid for mal investigations, can help in i

possible access barriers.

Data Quality
A totl®dl0 dofforgn s uarnvitle2y6s f ee d b ac kweproes tccaampdiset ed d
t

the festival. Based on observed attendance,

provides a reliable evidence base. For propor
t h®5% confidence interval (astappapplimangl g RNi7r
popul ation correction). This means that where
with a statement, the true value in the wider
52% and 68%. Whil e tchtel ys urravnedyo nwasse dn,o tt hsitsr imar g
realistic indication of the | evel of precisio
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3. Bt hical Considerations and Limitation
The evaluation adhered to principles of ethic
Sociological Association (BSA, 2017) and the
(BERA, 2018). These principles emphasise resp
consent, and sensitivity to issues of power a
Et hi cs

Vol untary Participation Alnld padtoireneglaCtonisennt i
The purpose of the survey, postcards, and tre
by facilitators, and consent was implied thro
were applied.

Anonymity and ConSfuirdveenytsi adliidt ynot col |l ect i dent
Responses were anonymised at the point of <col
form in this report. Direct quotes are reprod
confidentiality.

Accessibility: ahllel emcdlusatoinon design i ncorpor :
visual, creative) to ensure that children, ol
|l iteracy |l evels or for whom English is not a
This retetbdctalaocommitment to inclusivity in |
traditions (Pain, 2004).

Mi ni mi singTHar mval uation took place in a publ
har m. Nevertheless, care was taken to ensure
guestions, particularly those relating to dem

Safeguafdnog children contributed through tre
worth noting that their consent was informal, with parental/carer consent implied by their

participaton.Academi ¢ best practice (BERA, 2018) sug:
and justifyi-migsk,t drysathievd oweromat uStea foff arhde a
volunteers were briefed on safeguarding proce

Researcher PosRddemaradhdrys were affiliated witdht
which may have influenced participant respons
gratitude. This was mitigated by maintaining

t hat honest fveedbamlkeg@powviet)i was valued.

Data stAdlrlageurvey and postcard data were secur
Settl ementds internal servers, accessible on

Retention amhatdelwatlilon:e hel d f-foestuipvdalo fl@&r mroe
and | earning purposes, after which it wil!/l be
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mi tations

wi t h anybasoendmuenviatlyuati on, sever al met hodol c
knowl edged:

mpl i ng Batha were collected opportunisticall"
mpl e magpobegseent those more engaged, availab
edback. This | imits the generalisability of

SeiReported Data and SocAsal wiDtelsi maryblacsecepmBn iatsy

ev
ce
p a
i n
Re
t h
h a
co
or
p o
ge
Co

we
a

QO T DO

n
0
f

n

Li
re
et

L a
ma
un
Vi

uati ons ;r edpaotrat eadr ea nsde Infay be subject to soc
bratory and communal atmosphere of the fe
i cipants to give more pashietriwi es er ensapvoen seexsp r
neutral setting.

- — o
® ~ ® —

QO

rcher Positiomdlithwramedplrdenatriyt y nterview
r early 20s. While this ensured a wel comi
i nfluenced participation patterns. For e
| e
r

3 < 0"

oo DO T 0
® S5 O O

rtab engaging whehehemabegareasgeaar ahdrys ,o
unge mad enayathtaivei pareins | ess | i kely to in
tial gender bias in samplingmi Faetdure eva
me demographically diverse team of resea

34-?

extual Qdired ifteisans:al took place during a p
her. While the warm climate may have enha
thus contributed to the generally positi
gement fr om tohodseer waittthe nhdeceelsh i v s osli it 6 ve,
rt
it

Q S 9 S

O D®O D T W oD QO+

eat . Fu her more, prolonged exposure to t
ome Vi s ors to complete | onger surveys,
tde@ of responses.

—
-

pretive Nat ulrhee noaft iAcn aalnyasliyssi s ( Braun & CI
rently interpretive. While systematic cod
archersdé positionality and the theoretica

n ResponsWhiDeotdome participaendeg@grovi dec
nses, others offered very brief reflect.i
rains the richness of analysis in some a

S »n o
T <
~ o

mi t ed Demog:r apdti calDlatmarti ci pants compl eted
ducing the ability to explorgrdupsefenges a
hnicity, socioeconomic background) .

nguage and Cul tWhaleBaheitestival was mul ti
y not have been fully comfortable engaging
derrepresentation of certain groups in the
sual met hods rsedhuarerdi sroome of t hi
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Power DynamBves in a community festival settin
i mbal ance between researchers and participant
respond positively out of gratitude for Bir mi
perceptionveda hfage chikeagcakk icoul d affect future ever
of this helps demonstrate reflexivity.

I n addition to these considerations, it is im
met hodol ogi cal constraints. Power dynamics ma
some participants feeling inclined to provide
Settheme role as a community charity. While cl
through playful tools such as treasure maps,

parental consent, which carries ethical [ i mi t
procedangsagk barriers may al so have restrict
participants from migrant backgrounds, potent
responses. Finally, as responses were collect:
festival , htoreey m d@fnmpeacets ss ond erat henp atch an lammdg t
positionality of the young, female research t
acknowl edgements align with best practice in

transparency andscoftthbal sawdyésescope and | i
Despite these | imitations, the triangul ati on

maps), the inclusion of qualitative voices, a
and balanced evaluation of the festival ds I mp
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Pa

n 0SS aabdY2IN)I LIKAO
LYaANIKRIE [/ 2YLI NAazy ;:
| Syadza 51 G

The Nei ghbour ho o ddrew a tiighly diverse Ruaignca, comprising

individuals from various age groups, genders, cultural backgrounds, and household
compositons. Whi | e t he quantitesisedateitia]afidi,ngwhapgr dwi dmeE
striking is the extent to which the festival
cultural d®daukdgrbascome for Birmingham Settl e
inclusion.

This section examines the demograpmparthoakeup
the | ocal popul ati on (iBIn6s)u sa n2d0 2alt tfeonrd eLeasd yawto ol
festival (2024). This provides insights into
areas for improved inclusivity. The aimf i s to
the |l ocal community, evaluate changes from th
demographi cs -may etvespruensient ed. vThiasd sihrmpii qalgt fiug

out r each enhanang eogiinumisy engagement, and ensuring the festival
remains inclusive, accessible, and reflective of both local and broaderpopul at i ons.

A total of 150 respondents completed the 1l ong
vari ables were filled out completely. Descrip:
using SPSS, and charts and visual summaries w

chracteristics were further segmented.
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4. 1. aAdel nt er gePnaerrtatciiopnaatli on

As shown ine$sfpogunaeeadiS&lomprnead!| gt heal festi val
audi e, (4ol |l owed b8O0t hde6®HW) agéded® groups of't

young parents and working adults, suggesting

and accessible to families and professional s.
mor e werglaidud t s, which may support networking
However, participatiagredanmdn g)nat ehdaoivaastiullcoad,i (n g
potenti al b anmrorbiielrist ys, u cahaealar sevioaénsosectt io & s

Adul ts ag0wmds Bé age group with amendgighessunvery
responate nfitdset Whveall o o kaitnhge 1 mmedi atserlrocualdi age a

Birmingham BatyiWwemdrtompari son to the | ocal <ce

Figryeoaan see that -mBubmst hgetdawwgweodi gnedi ca
overrepresented (58%) commpdr addty@etmHar sl @O2I11:p
~27% Ag-8d) 31This age group often includes wor |

deci-makars, suggesting the festival resonates

caregivers or working profesdiceomadlrs fuhhlies ser @

on family, education, or workforce initiative
age_group

60

g
° 40
=
o
2
'8

20

0

12-17 18-30 31-50 51-70 70+ Under 12
age_group

FigdreAge distribution of festival attendees
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70 A

60 -

50 4
X
S 40 -
g B Festival%
530' Census%
o

20 A

10 - I

0

Under18 18-30 31-50 51-70

Figr eAgssrofdyed i val attendees compared to census dat a

Key Observations:

1. i8@ Age Group: Significantly Overrepresent ec

-Festival attendance from this group iIs over ¢
popul ation (5BWiI ¥vysi.s ~Rada%d on the representat:.
survey rewpbvohdehesl|l ocal census dat a

-This suggests that the f esatgievda la dsutlrtosn glay daeprpoe
that often includes community | eaders, profes
-This could indicate successful outreach to wc

initiatives.

2. 1830 Age Group: Moder ately Engaged

-Théestsiawalsl i ghtly f ewer attendees in this ag
proportionl1%)23% vs. ~3

-Although this iIis a key demographic for volunt
appear slightly underrepresented.

3. 5170 Age Group: Appropriately Represented
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-Festival attendance for this group aligns rec¢
~13%) .

-l ndi cates stable engagement with older adul t s

4. 70+ Age Group: Low but Consistent

-Both the festival and cens is%)s hofw preeapl d oavg epd

-This demographic may face mobility or access
friendly approaches.

-Addressing isol ati omf oirnited rdesexlt pd anrge i may elaes e a-
for this group. However, it also highlights a
residents. With a focus on wellbeimay saad i nt
this as an areanworth investing

5. Under 18s: No representation

- Attendance 8asf wmlarsdenrot present from the B1l6

F i g u presents quantitative evidence of impact and outreach across different age

groups, highlighting the interestofi nt er gener ati onal attendees. T
presengroauwes e adul t5) ,agpmesd w1 | as a consi stent
ol der adults anfd ey ecs agegf mangeapte sand opportunit
expanding el denhpalLttdywpadHewBdBegr arcata for t |
group was not collected primarily, which expl
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4. 2. GCaemdeRepresentation
gender

100

80
3‘60
c
S
g
18

40

20

0

Female Male Prefer not to say
gender

Fi g&r eGender distribution of festival attendees

Femal e participatnoa@3 ) madewmg@gereddponded. to the
The gender distribution indicates a higher pa
with national trends wher e women -bnaosreed ferveegnutesn,
particularly those with family or educational

Some notable f3ndhmgusthRtgumuei ng the festival

di stribution was found. Festival attendance s
women ag@g=ed. 3Rol |l owing this there was also a hi
aged3Q@8 Suggestingaatkeinglhecef amaloes most age
mi ght 1 ndicate there drowomeomrei metllreevsaenta@e tri an g
further i mpifireendheg mamiulMe meh twbeef éseguahtly
observed facilitatingtgopoaupeahdi hgmilwpwdpagsict
act as cultur al I nt er meg(ddua rnine, sHA®B Bgammumi ty e

comparison to the femal,e talhdreen dvaanx ea agiedn ilf8i c &
attendance from meTh a e ftlhe ese aigse rgooomu pt.o expanoca
young men, young people under 18, and ol der a
the value of tailoring future activities for

However, eistseinstoiedlesgmatzeennt ak vi ewedalbiaas Asn t hi
group of three women conducting these surveys, we may have felt more comfortable

approaching women, due to our shared gender identity. Although a few male volunteers

assisted us in collecting the surveys, the majority were carriedout by Wwbmen.
fut,urae rngiexnedder I ntemwmwiHdWwprtgrauvpi d this bias.
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40 -

Percentage %
= = (] (2] w w
o wu o [#)] o w
L L L L L L

(9]
1

o [ M

Under 18 18-30 31-50 51-70 70+

B Female M Male Prefer not to say

Fi gdr eAge and gender distribution of festival attendees

70 A

60 -

50 4

40 A

H Male

30 1 Female

Percentage %

20 4

Festival % Census %

FigbreFestival gender di star idbautai on

Figure 4 3$hewbBetghbourhood Futures Festival 2
maj ofremngl e audience (65%), significantly high:
the Censhtemdgiwood area. This reflects the fest
families, which may suggest t herrees pwenrsei vaect i vi
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community devel opment. Conversely, the underr.
highlights an opportunity for targeted outrea
additional funding and partnerships are being

4 . 3. BtindniCaul t ur al Diversity

White (English, Irish, Scottish)

Asian or Asian British (Indian, Pakistan, Bangladesh)
Black or Black British

Mixed or Multiple Ethnic groups

Other Ethnic Background

Prefer not to say

Black Other
Asian Other
White Other
(I) 1I0 2I0 3I0 4Io 5I0 6I0 7I0 alo
Percentage %
Fi gér et hnicity profile of festival attendees
The festival provided a platform to rebuild t
feelings of community safety and belonging ar

Birmingham &aand Wwhdywood dihna sp aar tsiiggunbibfailc an't
maj opopyl at v, wnaccordien@0t2d Census. The Neighbo

Festival 2025 achi eWheidt ea Bdriivteirsshe attutrennoduete s wer
(49M)Census 21BR%W: WhRBe), highlighting an oppol
cultural outwueiacd pndgiamomi ng.

Ethnic diversity at the Neighbourhood-Futures
section of the community, with particularly s
British groups (27%, ali ¢sed Wi)pdaseoatilngewodg!
McClinchewos k(201Imul ti cul tural festivals as s
crocswssl tural. edewawgre, Asian or Asian British a
underrepreseunteady (28¥pon@&is ss)  dadeaspi te f or mi
| argest et hhkBL6 gameo. i hhi s insight informs f ut

underscores the need for funding t
partnerships with underrepresented
preferred not ettdindicsdlyosevht tdi sugg
culturally sensitive engagement an

O support i

communi tie
ests the va
d data col |l
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45 -

40 -

35 A

30 -

25 A

20 - Census %

Percenatge %

W Festival %
15

BRI || T

Asian or Asian Black or Black White (e.g. Mixed / Other Prefer not to
British British British, Irish) Multiple say
ethnic groups

Fi gurr eEtithineisc of attendees compared to census dat a

Participation among key groups from Ladywood,
particularly Black Britisohramai Asiaowdr ithaim ¢
This points to a need for targeted, culturaldl
Birmi nghamdés most dreegirdg hwkkeduramalodls ver se

Someuture sudpestiimpmovement include:

ACol | aborate with faith gr ougpsob acluinmeojroarli tcyent r
grassoongani zations

AUse community | eaders or |l ocal MPs to i mprove

Key Observations:

1. White andOWbrtepOebBented at the Festival

-Census: 23% | Festival: 35%
-White individuals were the most overrepresent
their share of the | ocal popul ati on.

-This may reflect the festival s broader appeas
di fferences in access and engagement across e
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2. Asian oriWsdamr 8prdes esmt ed
-Census: 39% | Festival: 23%

-The most significant underrepresentation was
individuals, despite being the | argest ethnic

-This gap highlights an opportunity to build n
programming, and partnerships with | ocal Asi a

3Bl ack or BilVdeclki BReiptriesshent e d
-Census: 26% | Festival: 27%

-The proportion of Black or Black British atte
popul ati on.

-This suggests strong, consistent engagement v
to relevant programming or community trust.

4 Mi xed/ Mul tipl @d Wl hnRepGeseps ed

-Census: 5% | Festival: 4%
-This groupodés attendance was very closely aliog
maj or gap, it could be improved with targeted

pl anning.

50t her EthniWwel Gr Reps esent ed
-Census: 7% | Festival: 8%

-l ndividuals identifying as fAOthero were propc

6 Prefer NDODRr eoertayat Festival ( 4 %)

-Census: 0% | Festival: 4%

-A smal |l but notable portion of attendees pref
suggests a need for culturally sensitive and
By aligning festival attendance with |l ocal de

Settl ement can demonstrate:

Al mpactful community reach, espa&ge addyl tasnong v
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AProgress toward inclusive representation, par

ADatdar i ven programme planning, showcasing a co
i mprovement and reflective practice.

4. Accessibility and I nclusi on
A significant finding fr om tohuer dseunmovgerya pshaincp | dea
participants identified as MHWwvpngfardisgbnbott
di sclose. This i st haatn ostianbilleaBpdl rgd ol rtrgioasd evi t fhho p u
where censwggasatldo tofatr e(sONENtX021) report beir
under the .HdwalsittryonAyctrepresentatiiomniscfathedts ab |
the NFF was, in practice, accessible to many
participation in public events.
Simultaneously, the propoiiprehenfmogébogsiapds
sensitivities around disclosing a disability
was anonkymosisal i gns with more exhaustive rese:
which shows that people often withhold such i
judgment, or uncertainty about how it wildl be
94% of respondents agreed Qbhatitheifestfeedbaw
underscores this. Many participants praised t

o How inclusive it was to all agesbo

o MVarm rel axed, accessi bl eo

o RELAXBBI comi ng and | NCLUSI VEO

thers highlighted areas where accessibility
he hot weather:

o Morseshade for guestso

o M | was brilliant. Perhaps some more ac
Wayfinding and signage were also raised as is
o iMap with numbers and signs at all entr
o More clear signs and info about stalls,
These respbhees the ongoing (Sepuas @nwhiefr)espat i
accessibility is a vital Thspestuuggkesétgeihabl &h
festival succeeded in attracting a diverse de
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physical accessibility Thred eccamfiminkem sism apeblt he
for practicapantdjostl mehysseatc empd snhaavdieg a twad nea
clarity.

I n sum, these findings indicate that the fest
di sabl ed participants, reflecting Birmingham
However, the data also suggests the need for
particularly in ensuring comfort during hot w
signagd,hetro efnthance equitable participation in

45, Educletviedasm&mpl oyment Statuses

What is your employment status?

60
50
40

30

20
i |_H_‘
R .:.I:I.:..:.:..:lﬁ’—‘::ﬁﬁ —_—

Frequency

awn-Iny pakojdw3
JuspniS swn-iny pafoidwa
awi-yed pakojdwg
pakojdw3z awi-ped pa?(lclniglliljg
apnis iawi-ped pakojdwg
joss3
yiom Joy Ayoeded paywi
3 DA 9| Az iy
BYyo
paney
pakojdws jos
pakojdws jog
pafojdwa-yos
juspnis
pakojdwaun
wnw awoy je Aejs:pakojdwaun

Fi g@&r eEmpl oyment status of festival attendees

The festival attracted a range of attendees f
backgrounds, I ncl-auddu magt b spgrga faedusaitenal s (e. g.
community organisersarplear wacketrs) (eegrl wdmin
heal t hciasrteanatsss) , and individuals with no for ma
portion of attendees held undergraduate or po
skilled professions (esg@cuedutgyatipbar mhcyancad,
number ofsahbengebs in sectors such as <cl eani
unempldgpétten | inked with | ower |l evels of form
qgualifications).

Attendees of the Neighbourhood Futures Festiyv
occupational and educational backgrounds, wit
undergraduate or postgraduate degrees and wor
finance, bhadltWwbareecurity. This reflects the
educated professionals. However, there was a
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serviceprotrfteassndsathraods esonstruction, cl eani ng
parti dwpacgchsoften aligned with | ower | evels o
an opportunity to broaden accessibility and r
expece enfewer qual-tifadiati omal emphoyment r ol e:s

festivals refeeeanomhe diuvér siotcy oof the B1l6 col

What is your highest level of education?

[=2]
o

3]
o

Frequency
8 8

N
o

o

o

uajeanba 1o sjpAe -y
Juseanba 1o s3809
UOI}EONPa [BLLLIO) ON
2albap ajenpelblsod
Aes 0} jou JayaId
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Z 2
] =
g g
E_ @

o
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o =
@ o
«Q ®
= =
® S

What is your highest level of education?

Fi g@rmreucation | evel of festival attendees

The festival attracted a disproportionately h
or postgraduate degrees (62%, <compared to 24%
currently most accessi bl eThbesehwghhyned® oaimad
(8% vs. 19%) ewred @G@RHEH i fications (8% vs. 15%)
underrepresented, highlighting -qualeiefdi ¢ @t ii onp r
groups. These findings indicate bnott ha nad sat rcelnega
oppor touneixtppantd outreach and programming for mo
backgrounds.
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70 A

40

30 A

Percenatge %

20 A

0 4 T l l

Prefer notto say  No formal GCSE or Apprenticeship  A-Level or  Undergraduate  Vocational
education equivalent equivalent  or Postgraduate qualification

M Festival % Census %

FigdBe Festival attendeesd education | evel compared to
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46. Geographic Reach and Postcode Anal y:

Number of Festival

Attendees
e
/ \ S 1,7
1 o g\ Bilston |
< Wainesth
" ednesbury
25 / iz )

6-10 'boqme Black Country =%
Z ack Country, A~
. \ Living Museum‘@\\ /
. 11-20 g Dudley
(ln/gswmford \:
- 21-30 001\ |
[ \ Brierley Hill
/,J';Cr
l\:
Balsall
Common
J Fen End \/
— L/ Earlswood :
Ad48] Cz’a‘tshi!lh / g =3 == 7 / (
™ /'// £ N7 Alechurch \ N 2] JRVH?Ck'eV hieaty .\ Map data ©2025 Google
Figuaude Postcodes of festival attendees in Birmingham

As shown in Fitgulreast7r Bh%W @B25 aout of 150 respo-
postcodes within the Ladywood (B16) area, 1ind
the most frequent postcode, followed by B17 a
respondents) each, r esrpegdd!lvBedH8 .( VAtnhseorn pGrieoerni)
B19 ( Newthoown)good attendance (MTHhianduyBersedspedd

outreach in ethnically diverse neighbourhoods
came from a owi doevesrprleladpostcode areas, includi
indicating that the festival attracted visito
Postcode analysis of festival attendees shows
nei ghbourhoods in |Iine with the organisationo
primary target area, accounted for 25 of the
representned Thoicsatsiuoggests that promotional and
were effective. Surrounding areas such as Har
al so saw strong participation, indicating hea
i tself

However, spomeorhiitggh d @pprairvteidc ualraeralsy Newt own ( B1'!
Kingstandd hgd(Bédwpr visibility. This indicate
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outreach and deeper community partnerships 1in
and representation.
20 1
18 -
16 -
14 -
X 12 A
&
o 10 A
—
o=
2 84
Q
o 6 4
4_
2_
0 4
B16 B17 B18 B30 B67 B29 B42 B19 B14 B97 B90 B23 B68 BI1S
Postcodes
FigdRe Postcode analysis of festival attendees

The demographic comparison between the 2021 C
Neighbourhood Futures Festival 2025 demograph

key community groups, as well as some areas f
demomati ng i mpact and strategic outreach i n f
Given the area's significant economic depriva
activities, accessible public spaces, and inf
needs. Local Il nsight data highlights that Lad
the country, with a highly diverse population
festival successtaugleldy weonngeang eadn dmifdadniiel i es but s
underrepresentation among ol der residents and

i teratuiladnsemmoefit from working directly with |
broader participation.
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4. 7. Demographi-¥e€omparv¥san

One of our evaluation measures was the reach

Futures Festival. We compared visitor and sur
assessowear growtéhwi bnt20284completed our ffeed
compared to,néPr esnamBiZadg ncrease i n engagement

headcount 1r309s6e P 02R2MiGno 2025, &1@r dembnetrating
wider community participation.

The | argebh gtrtoehthanmong wasi t-80s(aga®ps@Bd 31

(46%) . The increase in survey completions was
efforts, including partnerships with | ocal sc
media campaigns. Thi sriisnaiicmteemmu rsiutbys t@marttiiad i
awareness of the festival. 150 people compl et
the total festival popul ati on. Usually for a
all owbdch is roughly 329 survey respondents)

of the popwl atuiron i ndi ngs should be read with

The growth in survey responses and visitor nu
engagement. This suppestsetabdsbhase exlpandtde
meani ngf wlhieary.¢ alshteabal 60y to double survey pa
significantly increase attendance demonstrate
effectiveness of our outreach strategies. Wit
further accelerateryhis positive trajec

The demographic composition of attendéeghshif
changedhoise who have @ahdieshadngetyn attendees r
from [20%] in 2024 to [15%] in 2025 indicates
awareness of the event among disabled communi
survey respondents espsnyealmiddH®& bl suthay of |
year 6s Festival (80 survey responses). The pr
rangesasadrfr ofntdeaer ykatra.

Gender representation remained balanced, whil
increased participation from [Black, Bl ack Br
This suggests the festival is becoming more i

setcion of the community.

Average visitor satisfaction improved this ye
sense of involvement (mean score 4.3/5) and f
vs 3.6/5). These findings suggest the festiva
incl usion and cohesion.
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Overview and Summary of Demographics

The majority of the respondents were aged bet
representation of young adults and those in t
for a substanti al HBtahirg drysiitny twaes sraanfpllect ed |
of white Britasl,paAsphe, fbbamckij xedwdadtilhmi cobad
corresponded to the | ocSgplecpdpuwladtliygn Bd amko Dirt

(27% vs. census 26%), Mixed/ Multiple &nhnic G
Ethnic Groups (8% vs. census 7%) were closely
White attendees were slightly overrepresented

number of participants from Asian or Asian Br |
(23Ws. censuUdApIP9%)xi mately 15% of the respondel
to have disatbed mthes| oh Il onges. The educati on:
thirds of the participantts whaosl dail nsgo a owmidv e rhsait
weg e overrepresented%ptcompafedti ®oab0% in the

strong engagement from women in the community
mal e participation, such as a |l ack of targete
more Ofe nalHoemedv.er, this finding should be int
primary data coll ectors were al |l Tfhamnsa lper,e svemitcs
the opportunity t-ondlvei o@ plohoegsremmaiaieenag .i ndi c at
the event successfully attracted a diverse gr
still room for i mprovement in future promoti o

ethnic groups.
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4. 8. Event PhREnrga gcel mpeardti Reaf | ect i on

Thisecti osesamnaley key indicators of the particiop
t he " Ne&ihgplmlho Future Festival" event. T-he vari a
ti me participation situation, inclusiveness,
information sources, as well as the willingne
Theseaitwdisccoll ectively reveal the promoti on
community building of this festival

Attt enddnicee f astobvyding to the two entrances

Festival Attendance

900 2
4 800
800
700
600
500 481
398 400 400
400 361
300
224 228
117 107
100 56 69
=1 || B o 0
0
Thursday Friday Saturday Sunday
m Eventbrite bookings m Selwyn Road mReservoir mTotal
FigdBe Festival attendance according to the two entranc

Analysis of attendance data provides further
site. On the opening days (Thursday 27th and

the Selwyn Road and Reservoir entranees, with
usage. By contrast, on Sunday 30th, usage was
Road, 400 through the Reservoir),,biondicating

entrances were functioning equally well and w

surounding communi ty.

Data fort&&®9twuhlhm dalyowever, was not recorded for
t hat onl yartehea etpateaSlasnse td i mi t ati on i rc odnptleteol |
understanding of movement through the site at
split observed on Sunday suggests that when b
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were used equally, highlighting the potenti al
points from different neighbourhood direction

These patterns align withamarei pivpghtetleadbac
Respondents suggested:

AMore clear signs and info about stalls, on m
AMap with numbers and signs at all entry poin
Taken together, the attendance figures and qu:
site itself wassbgonadkyaadceasi ghejonal cl ari
chall,enmgerticularly during periods of high att
entrances are consistently recorded, visible,
efficient crowd management but also for promo
acrosseditf nei ghbourhood access ppeiantisadl From t
justewjea, 2010), this wunderlines that accessi.l
al so equitable navigability of space, ensurin
festival on equal ter ms.

Festival Attendance from 2023025
900
800
700
600
500

400
300
20
- | I = [55] 0

Thursday Friday Saturday Sunday (No Attendance
Figures for 2023)

o O

o

m 2023 (Estimated Figures from Percentage Changa 2024 m® 2025

Figdde Festival atteemdédnece from 2023

Fimpantticipoateisdnviah

The vast majority of participants (81%, n=122
participating in the activities of the Birmin
participated i n sucdhnpgpeaertdon'td erse pedmoge .f iOanlld v



NFF Report 202

(0.67%). This indicates that the activity has
community members.

| ncl uosfi Vil &i v al

When asked if the activity gave a feeling of
the respondents an¥wéned) " ¥Ydose Whitl @€ s somewh
overwhel ming positive response indicates that

inclusive environment for participants of wvar

Thenport awcocremwnfe $ i v &lag nfi org

Regarding the view that "such festivals are o
(n=105) of the respondents stragnglhy waagri ene d,i ga
13 This overwhel ming positive response indica
potential of this festival in education and c

Do you think festivals like this are important for learning about environmental or social issues?

120

100

80

60

Frequency

40

20

Agree Prefer not to say Strongly Agree

Figudbe l mportamicealbh &€ NFF to address environme
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st ance

Did you talk to someone new today?

125

100

Frequency

50

25

No

Figdte Did festival

Encouragingly, 88% of
during the event, whi
i ndisc attheat t he f esdnivall
relationships.

Sens @ mrhunbet yngi ng
When asked if this
(n=110) of the
Only(b#®2nswered " No",
sense of belongi ng aosf

attendees

event
respondewt Enad4dweaerswéived"” 7 s ame

Yes

talk to someone ne
the respondents stated -
|l e those who did not i nt

rhaalsid negt renyeend iant er per son .

strengthened their c

indicating that this eve

st hhoew nprairnt i Fcii gouarnet sl
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120

100

80

60

Frequency

40

20

NFF

Did you feel a sense of connection to the local community during the event?

Report

No Somewhat

Yes

Did you feel a sense of connection to the local community during the event?

connection t

0]

t he

| ocal

C ommu

202

Fut waoeperation with Birmingham Settl ement

68% (nNn=102) of the participants expressed the
of the Birmingham Settlement in the future, w
participate". Only 4% ( n=6i)n ckiaa ah leghkeeyl oi frheofouds e d
continued participation.

Feelings towards the participantsd neighbourh
Participants were asked how the event made th
3% (n=55) said "1 feel more connected"

32% (n=48) said "I am more hopeful™

18% (n=27) thought "1t is the same as before"
7% (n=10) chose "Uncertain"
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customers (8%, n=12) and "other" sources 18%,
indicating that multiple promotional met hods
Annual donation intention

When asked how much they would be willing to

Birmingham Settl ement:

47% (n=70) chose the option of O pounds to 10
22% (n=33) chose the range of 10 pounds to 50

17% (n=26) expressed uncertainty

6% (nNn=9) chose not to answer. Donations of be"
those of between A100 and A500 (1%, n=2) are

This indicates that people are generally wild/l
donation amounts are all within a relatively
If Birmingham Settlement were to run more events like this, how much would you be willing to donate annually
to support them?
60
oy
S 4
=]
(=2
e
|18
20
0
£0-£10 £10-£50 £100-500 £50-£100 Not sure  Prefer not to
say
If Birmingham Settlement were to run more events like this, how much would you be willing to
donate annually to support them?
Fig2Oe Figurative annual donation intention
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pd { 2O0Alf aSRAI !yl feéa:

The marketing and communications activities f
2025 played a key role in raising awareness,

attendance. Dlaume f20216 Maiygh!l i ghts the value of
and community partnerships.

5.1 Website Peridonmaggb6e5) May

The website acted as the central i nformati on
during the campaign period. High traffic to t
breakdown pages indicates that people were ac
transiltaot eadd tielndance. The gr owtndicatesthar ef er ral tr

partnerships and external platforms have broadened festival visibility beyond the usual
reach of Birmingham Settlement.

7,280 sdsnsitonsal (May: 2,980 | June: 5,041)
Traffic sources:

Organic searyc6h9 % Googl e) :

Direct trafficyBWURBRL/ bookmarks):

Referral traffic ¢LOh%s from other sites):
Soci al medila%traffic:

User engagemeafge time per visit 1 mBb, a60sec

total ewlintlss, scrolls, link opens).

Most viewed pages: Festival homepage, Youth D;
5.2 Emai l campaigns

Email campaigns achievedretutgbngabvoesn(dapdtol 46
13% clicks), showing that subscribers were hi
mosctl i cked | inks were the programme and ticket
commuoati on drove attendance. Emai | provi ded
audiences and convert interest into bookings.

Eventbrite Subscri b88& dEaraiiMer(eldd, Jumn.eHY9% opened,

Mai |l chi mp Campai2dm dXx71 ieme): 15. 7% opened, 9
bounced.

Top links clicked: Festival Programme (33%),
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5.3 Soci al Medi a Perfor mance

l nstagram was the strongest engagement platfo
(+246 %), Il nteractions (+162%), and foll ower s
in link clicks shows social mediads power in
det &i Spi kes in engagement around Youth Day s
influenced turnout, particulalrédg amonhgntyouURegel
Ti kTok) extended outreach organically and buil

Soci al media platiJoume 2MX% agr am, May

64, 336 yv3ileyws (

9,313 accoumnyt2aAdreached (

1,603 contenf§le@eeracti ons (

278 new fwldlwer s (

147 1 inkdc8pP@%s (

Engagement ie8akede?25 with t he ulhihgPayt .(2Fi Ka nen

Top Performing Posts

Paid/ boosted flyers: ADonét miss out on this
reach).

Organic post: Youth Day flyer/ poster (27 June
Paid posts maxi mised visibility to new audien
people), while organic content |ike the Youth

engagement without paid promot-tiiomed Tho st S hows
encour aged nbeostsh aanwda raet t e n d a necfef, e cbtail vaen co untgr ecaocsht
targeted investment in ads.

5.4 Referral & Bookings Pl atfor ms

Eventbrite and Link tree were key drivers of
some of the highest engagement rates (45.5% o
and emai l interest into bookings, bridging th
The strong referral growth (+191%) wunderlines
promotion with partners in widening outreach.

Linkctie&s: Programme (88 <cl i ckLsi nokn tNdetecrl @ c& s
on Birminghaimi 8&)tfrement

Eventbrite2B0i Junegygs GS26Gscriber email achieved
9.1% click rate, confirming its strength as a
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cd ¢KSYlFaO !yIfeanra

The assessment of the " Neighbourhood Future F
interrelated themes. For each t heme, based on
and a review of rel evant Il i teratur e, we have
hypot hpersoevss de an analytical framework for the

creative methods, and Bpamti ciopaeetsd anthes e¢achoelalt @ otni
met hecadase be Appeadimd ZAnd 5

This section also pabsénatsonheekayionsésps re
variables and experiential variables, aiming
participation and inclusiveness -sagmoarrge diefsftesr e
were conducted. Significant associations are
interpretations based on observed trends in t
6. 1 Communi ty, Bel onging and Soci al Co
Hypot hAgiteending the festival wil!/ i ncrease pa
connection to their |l ocal community across di

Promoting socialexcvamteicahleonasons ah communi ty
especially in environments affected by fiscal
Hal | 7)( 2e0mMphasi sed the i mportance of "placing c
that public spaces can counteract feelings of
supportive networks. Gilchrist (-200808¢cfeadther
communijtiedllcating that i nfor mal net wor ks and
enhamcest, cooperation, and a sense of belong

oncurrently, reports from the UK d@G@pveouonmeént ' .
hat participation in | ocal activities signitf
ntegration, especially when intergenerationa
indings suggest t hatcadsehmiu reintgyt hfeend tnigv sslox i @ad n
rticularly when they incorporate participat

Ch-$quate £t sf eoenl i ngs about { s @@pmpein@dh xour hood

Significance of Gender

Chsqguare p = 0.265 Y Not significant

FindiNmgstatistically significant relationship
changes in neighbourhood perception f-oll owing
binary respondents reported simil arf tlegvels of

at endtihneg event .
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|l nterpré@hasi enggests the event fostered a bro
terms of gender, with no noticeable dispariti
connectedness. The |l ack of statistical differ
festisvamessaging and accessibility.
Significance of Ethnicity

Chsquare p = 0.0371 Y Statistically significal

FindiEndinic background had a signi cant assoc

fi
about their neighbourhood after the festival
|l evel s of positive change in neighbourhood pe
gener asliltyi vpeo showed more variability, possi bl

these subgroups.

|l nterpr&bhateoparticipants may have felt more

the event's structur e, t hemes, or cul tur al fr
no-White groups might suggest that while the e
work coul dobeefibaet the cultur al identities o
Bar Chart
30 After today, how
do you feel about
your
neighbourhood?
- =
g B More connected
8 Emore hopeful
BWNot sure
10 B same as before

F

o m il il
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athnirits

Figne Feelings about the neighbourhood and thei

Analys$¢he dfeasure Map Activity

The Treasure Map activity was designed as a ¢
children attending the Neighbourhood Futures
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encourage exploration of festival stalls, par
capture childrends perspectives on their comm
combining structur eadndilauce spgrn ompt w, tthhegeant i vit
measurabl e participation data and rich qualit
childrenb6és experiences, | earning, and ideas f
platform to rebuild trust and socialtyohesion
safety and belonging are below average. Actiywv
Forest School] were designed to foster a sens
young attendees.
Activity Overview
Chil dren were given a Treasure Map during the
as they completed v @&ridppse nafitxi bat gl ahkhtcopyg. o
easurTehemeaep wet @atfaibdseach station featured a

o find the missing |letters of a final w
aging them to reflect on:

ﬁf—rcm—:

tr
used
encou
1 Wihiodh eogmec t o t he festival with?
2 Wthigdh ¢ w aornn t he day?

3. Whatt hweowid dt o t heir street?

4 Whatt hyodw i n a magical garden?
5Ditdheyet manyone new?

6 Wh i c h did thay tryy and whietswere their favourites?

7 Hlowhegbhet he day?

8 Whadoefiscommunityo mean to them?

This approach not only engaged children in a
valuable insights for evalwuating community en
opportunities.

Findings
The respoii$oeasr tfircoinpati ng children were anal yse

Who they c¢c&Mag¢ owiittly: attended with family (92%)
and school groups (1%) .

Met anyonwe8 % awported meeting someone new.

Acti vitiBrsedMarge?:3 %) , Painting (18%), C)ay mod
Rockai nting (5%), Arts & Crafts (5%), and the
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FavouriteTraed Mangelyo:%) , Painting (11%), Theatre
Sports games (6 %) .

Feelings o&87%whsebdagted AHappyo, 3% AExcitedo,
AVery Happyo.

Who did they come with?

= Family
© Friends
School group

u Nanny

Fig2re Wihiod the children come with

Did you meet anyone new?

= Yes
" No

= No answer

FigaBe Did the children meet anyone new?
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Onevord reflections from the feedback postcard

Of the 126 feedback postcards collected, 90 p
answered -¢eheéedpemesti on asking them to summar |
in one word. These responses were Vvisualized
i ndi cdateggsency of menti on.

Soufl VY hf]]Lbf)IllL
: ““"“I'B‘ Well- m_'dmsul
lel SHC ey Wholesome  Fun g C
00 fwmﬁ- =i,

Comlortable s
Grateful =

Hot™;

|“” [hought-pravoking

C"" f -Fabulotis=
3 Crally
oG |II||[ (| 1u|{\

\ln1d1||ul ° Enlv*hrnnlng \H‘,w”
Am ZlIl aoing™="
fExcellent
Exacting o |I|\i|||

Fantasticzs
S Ifulr

Blessed“™

Blessed

\unl

..‘“\f hl[,‘ lj‘u

" Enioy

® FducationalSwe

l]|u

§ Fascinated Exciling

enewed:
ova

Now
Ip

e
!

Fig2de Owmer d refl ections on the festival

Th&word cloud overwhel mingly conveys positive

such as Good, Fun, Amazing, Fantastic, and Ex
attendees widely associated the festival with
Beyond general positivitynorad dirtoi@ealidecheesr i p:
terms | i ke Relaxing, Soulful, Healing, and Wh
emotionmdi nwpldnd meaningful connections. Notat

e mer.gaiadhtiyg hltihgeppps eci ati on for creative activi

Communi tty i amelmphhsgpsisuccessful soci al bonding a
bel ongi ng.

I nformative and Enlightening show the festiva
i nspiration.
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The word Hot appears with noticeable frequenc
condi,taobher than criticism of the festival it
I n summary, the feedback visualized in the wo
positive, fulfilling experiences at the festi
enjoyment, creative engagement, community con
proging contextual det ai | about the day witho

positive assessment.
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6. 2. Environment , Nature and Sustainabi

Hypot helshies f2:stival will increase participants
and encourage reflection on nature and sustai

Public attention to environment al i sswes is u
based | earning. Actetwvhéimed abtbitvincésdeanadee,)
relationship with the environment and cultiva

Chawla and Cushing (2007) found that meaningf
community activities, aocremeret alt ealwdroereehsa nan d
environmentally friendly behaviours among chi
(23D emphasised that environmental <citizenshi
participatory | earning and soci al participat.
Community festivals with environmentarly pafot ec
sustainable devel opment and make it easier to
not frequently participate in environmental d
Whadipdlarticipants |l earn about the environment?
Frotmhe 150 surveys collected, 69 paehdedpants
guestion about what they had | earned from the
responses were varied, but several themes eme
i ncl udeedo fi(nmmtou,r 7%) and Aareao (n=5, 7%, foll
and Acommunityo (n=4, 6 %) .

gen-a food-cycle o aroes
environment community inclusion

recyclmgyoung people rianine
greenpeacecivic-squarecycing

community- prolects.f,i:.".”;?eas
green-spaces g

doughnut-econom|cscompost.ng

sustainability net- zero
local-activities gentrificatior
sustainability-projects fefro-flttmg

regeneration natural-resources

issues . ale  |ocal-action
deforestation painting

environmental-impact sustainable-building
Figeabe What visitors |learnt from the f
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Thi s f eienddbiaccakt e t hat the | earning content i s n
environinsesnuessl| Paatcovers the participants’ unde
environment and the role of the community 1in
mention of the word "nature" highlights the i
appreciation of twhhe | reat wrealmewdrnlodh of "area" a
that the activity successful |l y-blaisnekds kennowil readngne
and col l ective responsibility.

These r es e alemohstrateghatuhke acBvity fosters the acquisition of
environmental knowledge and community participation, which supports the notion that
festivals can serve as informal educational venues where people can understand

sustainability in relation to their daily lives,t he | ocal environment, and

Had.‘cﬁm
= &%h honest)

Figei7e "Generous waste" wo Fig2®6e Child participating ir
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Use rubber for compost

Use public transport

Sewing with recycled clothing

Save water

Reduce plastics

Mot to throw litterin sea

Maore habitats

Keeping clean

Importance of nature&wildlife

Grow your own food

Climate action now

Bug hotel

Cycle

Litter&Waste

Not chopping trees

More trees

Walking more

Water plants

Plant more

Education&Respect
Composting
Not littering

Recycling

What did you learn today?

2 4
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What does community mean to them?
T Themes: Famil vy, Friendship, hel ping each o

T Most common words were ObodeODher ebdGhe owpl é
notable responses such as 6épeople working

COMMuUNILY shanng
pp ‘ playmg
happy  gue  football fUn  everyone '

togetherness .
5 i o frlends

-~ - people

harmony area
kindness athes

",'l'!\?"l"?i

nome groUp IVIEY . Unily

v~ together

helping person

fa m | |y strength

Figa®e Word cloud describing what community means to at

Per centwhgoe loefar nedneswmet hi ng

Did you learn something new about nature, the environment, or local Issues today?

120

100

80
oy
g
3
g’ 60
Iy

40

20

o

No Yes
Did you learn something new about nature, the environment, or local issues today?
Fig8Oe Did participants |l earn something new
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Of the 15@spomdents, a significant majority (
|l earned something new about nature, the envir
data collecti3n.(nlmr dA®@)trnadti,cali ed no new | ear
suggests that a considerable pamdia@aatioveltpnwe s

engagecdnwiitrlonmen tbhaals eodr ipnifaocremat i on during that

Re-use plastic bottles Stop buying fast fashion

Gardening

Teach repair skills

Community volunteering Cycling

Get involved in sustainability Grow food
Buy fewer clothes

Use natural resources

Teach kids about nature
Water planis  Be outdoors

Reduce plastic waste Sustainable swaps

Join an alloiment
spuneerns Compost
Grow own food
Drive less

Figddne Word c¢cloud of what respondents woul

Of the 150 QP7articinp

CHANGES TO BE MORE ENVIRONMENTALLY ¢
responded tea dtelde o0 p e

FRIENDLY . .
Transport guset iInf you are wil
Community & /% start doi ng someth?r
VOlu;ﬁfrmg Food & environmentally frie
0 Growing today, what would vyoc
35% This represents a 6°F¢
responsiendiadet, i ng
strong interest in ¢
engagement with the
Recycling &
Waste These responses wer e
21% ifestyle / cat egoirnitsogad o wes
Behaviour
and then counted to
change .
23% the proportion of r e

ashowrriigm2. e

FigB82e Changes to be more environr



1. Food & Growing (35%, _n=28)

The | argest category wa
production and growing,
respondents i1identifying
for sustai @ablmenastgges
incl vigddanting, o figar deny
food, 0 Ajoin an all ot melHs

by

habitats. 0

This indicates a strongg: S v_;,,ﬂ“'f.gage
hands, nlase&d activitieg g e
reduce environment al i m
biodiversity and commun?®.
| mportantly, these are
actions that padticoing a s
adopting i mmediately.

Il nterpr@hasi enggests pa
vidwod and | and use as
achievabl e, armd icomnudni : : \
stepBey can take. FigdBe Forest school <co

K /X
- \ /- §

2. Lifestyle | Behaviour Change (23%, n=19)

The second most common area focused on person
Exampl es fAeaatl uldess meat, 0 Astop buying fast f a
swapapnpdreduce carbon footprint.o

These suggestions reflect a growing awareness

consumption. However, unli ke gardening or rec
requiorneggeerr m commi t ment anidn chua btiutrsa.l shi fts

Il nterpr ®eapbadents are awaréendfvitdeal mpbotaes
sustainability, though such changes may be ha
social support.

3. Recycling & Waste (21%, n=17)

A significant proportion of rEspmpkes focused
i nclfurdeecycl e, 0 Acompost, 0 Aupcycle old cl ot hes:s
Aireuse plastic bottles. o
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ese actions arpublaimild @ead, ameaf lwedtli ng decade:

around recycling. $hewighéefpewaedvadtdawahdeva
sustainability.

Il nterpr &eaycbnng and wastecomaeagemdytrpoiemias n
individuals to take environmental action, sup
4. Community & Volunteering (14%, n=11)

A small er but notable goblbupcéekpeeastdonntaades
engagenexnatmpfieemmunity volunteering, 0 Asupport
groups, o0 Alitter picking,o fiyouth action. o
These responses highlight the recognition tha
action, bushaled médopmansi bility and coll ecti ve
I nterprAdt athbagh fewer in number, these respon
participants whbeadeomopawvatedpabe ,i nwhcioclhl ect
could be harnessed to drive wider community e
5. Transport (7%, n=6)

The small est

was transport

Examphegcl ing

Awal ki ng, 0 f

Al t hough tra

behaviours a

have signifi

environment a

they were | e

menti oned, po

refl ectricreg ve

barrsach as 3

infrastruct urg
convenience, F?Z:]Bl@lcegBicl‘(e”repair wor kshop

concerns.

l nterpr&hateonndividual s may recognise the im
sustainability, dyhstsemisc aanaar £tariwsd teuwersgaul i rseudp ptoor
make changes more feasible.
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l1Practicality and Accessibility Drive Action
Gardening, food growing, and recycling domina
and relatively easy to i mplement.

2Awareness of Broader Behaviour al | mpact
Lifestyle changes such as eating | ess meat or
indicate growing awareness, though these chan

3Community as a Lever for Change

Coll ective actions |li ke volunteering and | itt
sustainabilitysocsi all sandeecn!l lasbar ati ve effort.

4 Transport as a Missed Opportunity

Despite its high environment al i mportance, tr
suggesting external barriers that could be ad
i mprovement s

Conclusion

The anméysatshat partici pantns tahraeneréossdidmnwi | | i ng

growing and gar dmeodinfgi,s dtiagfoeds tryelceycl, i mgfpreadt ing
a preferteamamda bfler and man &gmad b lesgs sdeuttti ioanls s
emphasdsmmdunity colandbanapioon, cpmainmgteisng t o
opportunities for collective projects and adyv

Taken together, these findings suggest that i
friendly behaviour shoul d:

T Build on enthusiasm fdre.fgaogd adddtgrerndeni rcg mi
gardens) .

1 Support accesrsedoucet iwoans {per.agc.t,i cceosmposti ng wor Kk
recycling education).

T Encourage and sustaiffebghavipoowomothaggeustair
pl abnatsed eating) .

T Strengthen opportunities f(oer. gc.omnmuonliutnyt e enrv oll
repair caf ®s) .

1 Address barriers to bvyuswarkabggewithnbpoal au
promote cycling/ walking.

This demonstrates that participants are motiyv
infrastructure, these small i ndi vidual steps
environment al i mpact.
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6. 3. Emoti onal E X pbeeriinegnce and Wel |

Hypot hesisg id:al participation will contribute
we-bkeing, particularly feelings of inspiration
Participating in public cultural activities ¢
reducing stress, and gaining soci al recognit.i
experiences based on collective art cdan signi
emotional adaptability. I n the context of | oc
creative workshops often trigger emotional re
thereby creating a brief sense of escape and

For individuals from disadvantaged groups or

experiences are particularly significant. Pub
ment al heal th support, helping to alilregqui ate f
emotional adaptability ancdeolfsar retvsal 201301 2;

How people felt

Calme

Good =
Fabulous &%
Very Happy £
Excited &
Hot &

Happy &

Figd8be How people felt during the festival

During the festival, children who participate
felt during thmeafjestityuwudtdHAptply 6, 3 % 3GE,OHiott edd 6
and duihedVery HappyYydeasure Map acmosoift v hkei ghl i
children experienced the festivadHgpoppWdhi sel vy,
not only demonstrates the festival ds success
environment for young people but also provide
such as managing hot weather conditions.



NFF Report 202

Sense of connection to the | ocal community

The data suggests that the event had a positi
community connection. A majority of responden:
connection. Roughly 75% selected 6Yesd, 23% s
ONB@ased omsplheasevent heuccessfully facilitated
engagement. This demonstrates that shared act
or evenftoessd esemfsebel onging within a community.

Sense of connection to local community

Somewhat
23%

No

h—...___
2%

Fig86e Sense of connection to the 1| ocal community

Feelings about the neighbourhood

't about thei
rception and
ted feeling m

Responses to how participant
show a gener al i mprovement i
proportion of participants r
toeth | ocal area, suggesting t events 1|ike
|l ocal engagement. Meanwhile, a smaller portio
uncertain experiences, with 18% selecting 06Sa
probdging no response. These resuteshangéal i ght
inclusivity, diversify activities, and ensur e
brdar demographic. 1t is also possible that t

explicitly allow for critical or negative resftg



How do you feel about your neighbourhood?

No response
7%

Same as
before

Fig8i7e How peopl e

Connecti

felt about

on to natur e

The

Respondent s

for

Strongly Agreeb

al so
rated
connected

survey measur e
their

how t hey

aAdr 8 & 8o.

t hei

How connected to nature do you feel after today?

Strongly
Dlsagree

Disagree
2%

Neutral
17%

Agree
31%
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r neighbour hoods

d participantsd sense
experiences on a scal
feel to natued.-606ver h
sEl gitb e d ;nd@d rceas e( 4 hat
activities or expo:¢
natural el ements di
event contributed t

Fig88e Participants'

connect.i

(0]

parti ci pmeitmrg® avred |
strengthened their
appreciation of gr e
spacetsilsi gns wi t h

research suggesting
engagement with nat
can boost emotional
bei,ngas fibeing outd
was related to a |
l' i kel i hood of anxi
depression, tiredne
|l oneliness, and a |
l' i kel i hood of happi
(Catalan ep3.al ., 2
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On the other hand, a small portion of partici
ONeutral 6 and 2% selecting O0Disagree. 6 Lower

more structured, esmowiiradnmenti ali tiiretseroaetri on.

Did the festival feel welcoming and inclusive
Survey responses indicate that the festival w
wel coming and inclusive atmosphere. The major
feeling welcomed, which reinforces the festiyv
enviment . A small proportion of respondents se
suggesting that while the overall atmosphere
opportunities to explore how inclusivity <can
consiwittemtt he ot her survey responses and show
commi t ment to promoting emotional well being,

connection to their | ocal area/environment.

One of the central fesvieydihWheast stnahkesaylbedTfeel
connected to y®Respomnmmasnirtew2zal ed a rich and d
perspectives, but several <cl ear etnhoetmeosn aclmer ge
wel |l bef ngarticipants aocdmmbhei festmpatiHs wider

Did the festival feel welcoming and
inclusive to you?

No answer Somewhat
3% 3%

Fig@8®e How wel coming and inclusive did the festival fee

Community connection

Survey responfsest shwibevigth dméeést connected to thei
through themes of Learning & Growth (17 ment.i
and Activities & Fun (15). Ot her i mportant th
Connection (14), Il ncl usitvtignyd g€els0 )y, alanedd Wed d doret



share knowl edg
AShared hopes
role in enabl.i
sense of belon
Acel ebrati on,
festival provi
Enyabl e exper.i
peopl e connect

family fun day
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di scover new things, and be
t he f dthurse deimoaipitr attieen t hwe
| i f e lbounig dlienagr.n iAn ¢ i gmd fad cmafnitd
ng created at the event. One
c ovhheisli eo na n dotehl edirBgsiiimgp, IBh gsar td.: O
ded a platform for connection a
ences such as crafts, games, mu
e di.J uGd mrheanvti sn gh if @dh itnoggse tlhiekred t hi

sé really important for the kid

-

e,
fo
ng
gi

Key quotesMakichgdedi efids, discover ,mewntdhi ngs

fdi ver sit

and positive

peopl e,

bel ongi ng,

deprived

y, Iinthese veef lsadteohow the festival s
ment al health. Many respondents
reducing isol at.i olnh,e afneds totroaaahteidnogs ofeerri eed

c ommu

ampprotying emoti onal well being and

nities.

Neighborliness

Outdoor
Family
O

O
O
L

Being Myself

Safe

FigdOe Wor d

Cloud

on when festival goers felt most conn
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How did today make you feel ?

Not great: 0 - 0.0%
Okay: 10 - 5.8%

Curious: 19 - 11.0% \

/ Inspired: 48 - 27.9%

Connected: 53 - 30.8%

\ Energised: 42 - 24.4%

Figddlde How t he festival made people feel

Of the 126 fparnt itdiep gpmtsg cahe mesdbaclquently s
was "Con@rof,edl| owed b w8%))IEmseprigrizséeld "&'nCdur i ous™
was 1whs,Olkawias chosé@n sB%) Not abheg, o' pNatongr eat "
was not sel ect ed,ibnydiacnayt irnegs paonn dacbnste nce of nega
responses to the day's activities.

The results demonstrate that the experience ¢
engagement, with feelings of connection, 1insp
among participants. The complete absence of n
showingiofi veoaffective states suggests that t
community bonding, personabeimpg iavmdn @ nat taemrdd ee
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6. 4. Activities, Engagement and Enj oy me
Hypothesis 4: Participants wil!/ report high |
festival activities, with ewduletnwwrealofp drnttieaigpee
Attractive and inclusive event arrangements a
enjoyabl e festival experiences. According to
(1994), successftuypicwy t adiaveardsma ndgiev @lf s audi ence
through interactive and easily participatory
exchange and i nt er geennehraantcioamgeuln iitryt ecroghcetsiioom . S
Mat arasso (1997) found that communi-ty art par
confi deeamjeoyment, and inclusive participation
support the view that festival forms that off

modes can attract a broad and diverse audienc

Ch$guare tests on where particiApengsohbhpard ab:¢

Chsquare p = 0.0002 Y Statistically significal

Finding

T There i s a strong association between age
the fesiBDWa&Mead8 t hrough word of mouth 24%

T 3150: 40% via wl diaf smecutah 2nedi a
T 5170: 52% via word of mouth Only 8% via soc

O+:wihNmdimout Bspondents 33% tachwal lai Mi@gnpast
was performing herebo

|l nterpretation:

Younger armdyerdi dadllud ts rely heavily on infor mal
wler ealsder paréndcinfjgeamgtes | ess through online pla
appeared more connected through physical pres
due to the I imited sample number.
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Where did vou hear about the festival?
FigdRke Where people heard about the festiyv
Most attended and enjoy
OQut of the 150 surveys,
responded teo dtelde qaumpert i «
their favourite or most
responses highlight a r
three activities standi
and psdln%¥phmusi c (16 %) ani
theatre/ dragnas {idwitk)dg ur ¢
The popularity of thes
indicates that the part
opportunities for | ear
reflection on issues r
the environment. Il n co
demonstratesf tihet appeti]
physically engaging act
fun and pmpmotecipeatio
artistic activities hi
and expression in shapi==EE
experiences. FigdBe Yout h pa

Report

age_group
H12-17
Mis-30
O31-50
Bs51-70
E7o+
Bunder 12

al
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Overall, these findings suggestuckatbdleammdte t he

between educational content, interactive participation, and cultural expression, ensuring
that it can cater to the diverse needs of participants and offer people multiple wa y s
enjoy and | earn.

t

202

fest

o

PARTICIPANT Sactm\/OURITE/ MOST MEMORABLE ACTIVITIE:

meeti
General atmospherebeome Communlty

being outdoors 3% 2%

3%

Gardening/ planting/

forest school
8%

Discussions (3 degree
neighbourhoods, Civic
Square, environment)
19%

Sports and dance
7%

Music (choir, opera,
sound bath, silent
disco)

16%

Tug of war
9%

All activities
9%

Theatre/ performing
Arts and crafts arts/ drama club
10% 14%

Figdde Participant's favourite/ most memorabl e activi

Qut of 75 children who completed the Treasure
theTreasure HuieBPaMaplihdg) t heamdr e/ pe(f 9By mahltese

genat ethptohanhdsy, and creat.

resul ts su
f younger audiences. Sever al

engaging

di scovery
hi ber matwé i
t hMud ki.tochen

9
0
a
I

vV e

r
nd play. tRd dn&kerdedpondd enrgt whetr ei
e anottbkbejoykdretde AMreasure Hunt

c hi

ac
I

t
d
t h
c

This enthusiasm for interactive and sensory a
guestions, such as AWhat did you |l earn today?
nature, recycling, and composting. Similarly,

tgou?0 oft enheremitn go necadaidatih @y , Dogeglgesti ng

t
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these shared experikotsi®si mady c b albp csteonsstes rod
curiosity.

The varietyrahgaaotgi yiroimephysibabedxwpwbdkabhbeps
demonstrates the festivalds success in provid
interests and | earning styles. Notabl,y,amdctiyv
social interaction were most |ikely to be rem
pl anning for future childrends activities.

Overall, children engaged in over 2NFHF ddtei vit
di fferent activiti eNsSFRROZ5% dwerye dthae d do eend dammary
tried wastheviTtryeasure Hunt, with 23 recorded paea
Painting (17) and Clay Model making (8).

Mi-di er engagement activities included Footbal
(5), while activities such as F®@r.eslt-owemool a
frequency activities, including Planting, the
fewer ihaar8i ci pants recorded.

What activities did you try?
Badminton
Bike and skating
Planting
Maze
Planting
Smoothie bicycle
Playing
Guess whatsinthe box
Theatre performance
Tug of war
Pot painting
Drawing
Forest School
Arts and Craft
Rock painting
Football
Clay model
Painting
Treasure Hunt

0 5 10 15 20 25
Percentage %

Figdbe Activities children took part in
Chil drendés engagement data -nevealtsvihaescweat
popul ar during the festival. The Treasure Hun
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participants) far exceeded participation in o
interactive and creative experiences. While e
Forest School engaged small er gr oupnsg, Yytohuenyg st
attendees to nature. Childrenés activity data
and creative activities fatseldowen iengagsmerstug
integrating climate messages intenpapul aar fhiom

out comes.

What is your favourite activity?

treasure hunt

painting

theatre

everything

playing

forest school
exploring

football

bicycle

skating

bubbles

tug of war

the trail

talking to stall holders
stone skipping in reservoir
stone painting
smoothie bicycle
plant pot

all fun

connect4

colouring

choir

making clay models
litter picking

learning different things
going to red shed

0 2 4 6 8 10 12 14 16 18

Figdte The children's favourite activity
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What brought people to the festival

What brought people to the festival

70 63
55
60 54 -
50
40
30 29
30 26 25 3 28
20
10
0
N .
\'{0& ,§é°% <& @\{"\b ,b@e% S ‘;\o& 3 & \,{\\6 O?é\é
’bé‘ Ib\\, (_’,\C) (\bqo S\O& (79,5 0‘7 6\6\
& & & & & A\QQo ,5&‘ ®
e,'{’\\ (\@Q/ «© o‘@ °o‘Q \QOQ’ & o‘\lz>
S TN ¢ ©
,é\x" <& ,\x\e Q}'z} <
é e(\ ,\O
?i‘)@‘ o
Figdi7e What brought people to the festival
Of the 150 survey participants, al | responded
to the festival by selecting al/l f aicnt oFisg urheat
34whi ch highlights the most frequently cited r
The three most common motivations were ATo be
AArts, crafts & creative activitieso (n=55, 3
(n=54, 36%). These top responses suggest that

f oesrti ng a strong sense of belonging and attrac
t

creativity and sustainability. The fAGeneral f
draw for 50 participants (33%), underscoring

Overall, the survey data indicates that the p
such as the community spirit, creative and ed
at mosphere. The quantitative analysis results
successf tohlkeyr imedssofntietrsesppart her phgptnpwiotvhi dai ng
diverse and inclusive collective experience.
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Reflections from fAiwWhat did you enjoy most?0

Of the 150 survernyegpmotidedpendmpagn tu®sti on aski
they enjoyed most about the festival. This re
gualitati e ngee $dquditativestsdy open to interpretation, both the

frequencies and the direct quotes provide insight into what attendees valued most.

TalKperastaff

Arts and crafts3o, 2% 2%
4%

Venue
5%

Atmosphere
22%

Everything
5%

Learning

6%

Community Activitie§ (and the
5% variety)
15%
Other

8% . :
Talking to/meeting
Kids Activities people

9% 14%

FigdB8e Responses when asked what people enjoyed the mos

1. Atmosphere (22%, n=28)

The most frequently manmo » mlke ed ashcermeb enda sb yt hnea n y
adirel axed, 0 Afrienadiwebcdmhtothbaumdd e¢ees dappreci at

diversity of the event and the fact that it f
RepresentativenGaeaoetesal i atmodphere was very re
friendTheosense of community and thahHkowel comi n
inclusive it was to all ages. o

Il nterpré@bhataomosphere emerged as the defining
underpinning participantsé overall positive e
creating a space where people felt comfortahbl
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2. Activities and Variety (15%, n=19)

The second most common theme was the range an
enjoyed lbrogahdttth eodn d htohecesense that there was

engage with, without being over whel ming.
Quotes IiMEThardedwas al ways somefifihmg rtamgtealod p:
activbat est il | neitDi tveos smaugyh.od event/activitie
|l nterpré@bhatiaohi vity programme i s a key streng
ariety and accessibility. This variety all ow:
to engage meaningfully.

Tal king to / Meeting People (14%, n=18)

ocial connection was another strong theme, w
to meet others, network, and engage in stimul

Quotes itlhlifutssntsptenmgr sati ons with people orgar
inspiring thingsiMaeBingii omgdiami k&t ingnof how w
could comM@Gercrmneo®ti ng with other young people. o

Il nterpr8egbndnentertainment ,  néthworfleisngvahdser
knowl esdhgaer i ng pleamédbkrimng connections that may
coll aborations.

4. Kidso6 Activities (9%, n=11)

Families particularly appreciated the provi si
described as engaging, asafemwliatoinengint@hdyprovi
freely

Examph@ébkei dacsti vities, getting outdoors, seein
ATreasurisomuretxerci sing and thinking, very sti
can do at home. 0

AKids |l oving it and no | oud music. 0

AFreedom for the kids. o

Il nterpr€bhatdoendéds activities were highty wvalu
friendly appeal. These offerings also created
festival while their children were happily en
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5. Community (5%, n=7)

Sever al responses f ocusecdonenxupnliitcyi taanyd on t he s
toget hefronsetsesred by the event.

Quot@Gomi ng toget her WwiStuhp pcooammunngi tlyo.cbal ¢ ommun
Il nterpr&bhateosemall er in number than broader ¢
community remains a core thread in participan
on ocal identity and connections.

6. Learning (6%, n=7)

Attendees also valued the opportunity to | ear
ABuying plants, | earning about projects, supp
ASeeing the energy and passion. o

Il nterpré@bhasi anghlights the educational el emen
compl emented the fun aspects by offering mean
environment al I ssues.

7. Venue (5%, n=6)
The physical setting of the event was al so ap
AThe site itself (beautiful and well |l ooked a

Il nterprdbhaeatvenue contributed to the positive
of being outdoors, connected with nature, and

8. Arts and Culture (Opera 2%, n=3; Arts & Cr .

Cultural and creative activities were also hi
frequently thanOpdarhae rweasaft@pgeoira eecst.ovel ¥y at mospt
woul d come agadArn sf arndt catafd s wemeewv@dgeme mts. h
Tal ks wer e nidmttieorreed @ ndgisfp met i mes felt too | on

I nterprdbhaseonfferingsri sshnégsnactiedi Reds

[ ity
programme and were highly appreciated by tho

S
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9. Staff (2%, n=3)

Though mentioned by fewer respondents, the st
approachable and attentive.

AThe staff, they were very attentive and enga
|l nterprbattorme staff interactions enhance th
contribute to its atmosphere.

10. AEverythingo (5%, n==6)

A small number of respondents struggled to si
descri bfiensgt itvhael as & hewhol €avourite thing.

This suggests a holistic sense of satisfactio
greater than the sum of its parts.

Key I nsights

At mosphere was the, stianhdouby fmatertehan one in
and reflects the festival 6fcsriiemcdliugifveel wel com
A ariety ofwasthivghliyvysval ued, ensuring there w
without overwhel ming attendees.

Social comhmeetimgp peopbhedtabmMmuwasya central |
hi ghilnghthe festival ds r ol ef ositnegt rleoncgatl h ecnoihnegs ir
Chil drends acti vi,t ireesi mfeorec iensgs etnhted addvent 6s i nt
famityendly nature.

Learning and cul t(uraallk se,x paerrtise,ncoepser a) wer e i mp
el ements, providing depth and enrichment.

Venue an
festival

stafrfeiimftermraed itomes positive at mosphe
S success.

o O

Concl usi on

The analysis shows that atatenodedasermqgstacdppypndd
opportunities for, swltiilad «chinlnckrcean ®an acti vitie:
|l earning opportunities added further value. L
opera, talks, and arts and crafts nevertheles
the programme.
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Taken together, the findings indicate that thi
annclusive, engagi nogr,i eamntde dc oenxnpieartitieynec ep | anni ng
should continue to build on the strengths of
while ensuring that family provision, cultura
part of the mix.
Feedback postcard el
Ats 52
Of t he 126 f eedba >\ifieeingg
collected, 107 pa %EL
responded tem dtelde Li-£8
qguestion asking w 't‘lsv‘z
or enjoyed most a Si
representing an 8 m%mtﬁreeha
. S Mk Teach 54 Figures » iA B
The responses hig goaceherg g“‘ECh'ldreneKmnﬁ“ Resing 5
i H Mf‘,, One IE e gw:“"»—Ee‘ryone g % ZJ%“
apprECIatlpn for :%’DOEFICEM géaREIéxed% EBlh £5
and the enjoya bl e Wy hlmda% [“r‘wfté}kfzanmen Tents @, 8 e SD -
nature of the ses g%;m; ;gmantgHmmg — N?E;Fge =
.. ¥ 3 B Mud &5 5
theme, mengiixoned s = ol T Aares
%?e tm s B8 3 Fire Everythmg g
respondents, was .33 UE QL) ST gumme ) 2l
sessi omwiitthse Isfp,e c i e H‘x‘égi @ 55y S0
~ - fEn_]()y End [ Ifill ¢ 2 Tug : sE ma £ P - Solos
Agr daetidg. used i B2 g gy | S 5 S [NZAZING
g€ Spaces 2 = QLEWo Py 2 2N o2 Voice
=B VB chored
gs S ‘Communitypgyn s Hard S 2.,
—_ ; E Told Pb)"”" Women Urban S Repair Tips == Fe
[xp]anamyld ‘ Flower Made gl (yclmg Funny
il Feel . Shop £ g “Simple & «Performance Birmingham vGrounded
Figd®What people |l earned or enjoyed m
Anal ysi s dfr etquenwyr d esponses revealed three p
Community, Connection, and Inclusivity:
The word cloud prominently features fAPeopl eod
ACommunity, o ATogether, o0 AChildren, 0 and AEver
human connection and inclusive particigation.
and AStallso also suggest attendees valued sh
(including families, | earners, and perfor mers
Nature, Sustainability, and Active Engagement
Attendees frequently highlighted the festival
sustainabdr,adtaindisti es. Terms | i ke fANature, 0o T
ARecycling, o AMud, 0 and APl antcoonisncdiiocuast e enj o



NFF Report 202

experiences, from cy#dlaisreg iwmirtkisdtoipwse § et. @ . n a tmw
gardening). #AClIlimateo al so appears, underscor

Positive Experience and Enriching Content:

The festival 6s ability to deliver enjoyabl e,

t heme. Words such as fAiGreat, 0 ARel axed, 0 AEN(g
capture widespread satisfaction, while ASessi
refect appreciation for diverse, creative cont
entertainment.

These top themes indicate that the festival w
positive, and engaging experience which wove

environment al awareness, and rich, interactiyv
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6. 5. Suggestions and | deas for | mprovem
Hypot hePsairg ix:ii pants wi |l | provide constructive
services, reflecting a desire to stay engaged
The feedback mechanism i s not only an assessm
civic participation. As Cornwall and Gavent a
individuals to influence services help to bui
commnity system. Bennett (2006) also noted t he
are valued and adopted, they are more willing
organi sations. Breeze (2013) further supporte
mai ntain contact with charitable organisati on:
experiences, especially when they have the op

of project plans.

What people would change or i mprove

Of the 150 surveyspamtdiedihpeanmdppesn Bwest i on askir
suggestions for change or i mprovement for fut
responslet woadriahtntgh 8@ (=d3)of thesgondents answere
Thissiggdsehtas a | arge propentiehiefl wishtohs Wes
not wmal@i &amlyangeisndgcedtnguccess.

SUGGESTION®RMPROVEMENT

Resources
5%
Food Other

Organisation (changes,
timings, signage)
14%

Shade
16%

Advertiesment/marketing
16%

Activities
16%

FigbOe Suggestions sftoor NFRpr ove ment
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Responses were analysed, discmakRi hggthhesesamp
represen2@®t(wv2®=of& t he rAemsapoymsdesntosfs t he respons
clear and consistent focus on practical ameni

feedback casede emeeighordreas for enhancement:

Food and Dri nlR)(Op2% joen smg2t prominent theme was
i mproved food and drink options. Mul ti ple res
vendors," "food trucks," and "food stalls," a
including a specificOnequoesmmehbrweémneghaeydnddc
aval beased concern, asking Choeé acpr®dmuct st duet o
objection€pl asi &ofda cti had boycoWhilesonfgproflaza
respomeeoairtied, t ht shighlights the potential for
food and drink offerings align with Birmingha
priorities.

Takeawaoy:d provision is not only about variety
aboatthics and inclusivity, which may become m

Shade and Weath@on( omfeoedomodst ftggmemti oned
suggesnteetd nhy numerous respondents, was the ne:¢
Specific comments included requests for "shad
perhaps gazebos"” to mitigate the effects of h
mentioned @%hat farctoheopabsaingdi dwiacefal"so not ed
this context.

Takeaway:s i s a -cebkat-iimpdht [iompr ovement, direc
visitor experience and well being.
Actiewi8p( n=A) t hough activities were praised o0\
i mprovement emerged. Respondents proposed:

T More interactive and seasonal activities (

the water at the reservoiro).

T Ani hiaolcused experiences (fAalpacas, 0 Al ocal
engagement with nature and care.

T Opportunities for intergeneratiowhalchpartic
wer e -rwecleli ved this year.

Some i deas may nkke nrsd sveeys dallte svmarl dieons (e. g. ,
sl'iplide, intergenerational ewarntekesdso pisn- ac obuu ddg &
f r i emmadnl nye r

Takeawaywraeappardemtandrfeart er variety, inclusivit
intergeneratimnadct apipteiaé s, building on curreni
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Advertisement/ mar kSotmen gr e(slp6o¥m)d e(nmt=s7 )f:el t t hat
done to reach a wider audience. Suggestions i
T Greater use of communtoyspeeadadeshandosdhoo
T I'nvolving | ocal busi nesses.
T More exteavseéenwt premoti on.

TakeaviExyw:andi ng outreaah mnédtrwoaghs aocaulpdrtners
strengthen community engagement and attendanc

Organi sati on ( cshamgle ss,i di)aGyoenm oe( nlt pointed to
for more clarity and communication around fes
included:

(7]

T Clearer signage and maps.
T Better organisation of volunteers.

T Announcements for when events are happenin

T Finishing earlier on the final day.
Takeawanw:r ovements in orgabesaeronommugetgati on
clearer i nfor matwiharc hs yasteemsx hi evabl e with mode

Ot her (12Whi ¢§ne&t egory brought together a ran:
suggestions:

T Sustainé@Molriet put side/ obvious recycling bin
T Child engddgamearyt books for toddlers, o0 fistic

T Event d@e¥Falglhh:was a bit | ong but interesting
attention spans) . o0

T Faciliti esii/Tahcatti vtihtei ebsi:zk es can be ridden eas

Wh i these comments were individually less frequently mentioned, they highlight
essential considerations: ensuring the festival remains environmentally responsible,
engaging young children, being mindful of attention spans, and making its

activities accessible.
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Takeaway: A"Ot her o cguagoftyfeeaedl sncl usivity

i mprovemédats while not dominant themes, are Vv
experience and aligning with sustainability a
Overall Il nsights and Prioritisation

Top Priorities (high frequency, high i mpact):
T Food and drink provision (variety + values
T Shade and weather comfort.

T Activity expansion and diversification.

Medi um Priorities (moderate frequency, quick
T Organi sation and signage I mprovements.

T Adverti sement and community outreach.

Lower Priorities (fewer mentions, emerging ne
T I mproesadumrces.

T A0t hero suggestions (sustainability, child

Ot her suggestions

It is recommended that Birmingham Settl ement

el ement at the necxotstf eysetimpvhacig,hwaeasy ao fl dw st eri ng
inclusivity, and community pride. Thibecould -
Re&heGQaf ® or a | arge standal one canvas/tarp, \
artist, contribute handprints, painted tiles,
design. Such an activity would be emgagi ng fo
point for participation, and result in a | ast

Anot her recommendati ohei s s$wstsarealilhieny,| odagn :
opportunities could be woven mordefdirexamyl ¢ n

t hr oilurgther acti ve fundraising el ements, or embec
popul ar activities. Linking donations direct|
reinforce the impact of giving while making c

Anot her recommendat i eenveinst tsourcvoenyd u cotara ipcouslitar |

attendees who shared their contact detail s, t
personal stories. This would provide stronger
valuabbkeghts for continuous I mprovement.
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Conclusi on

The analysis reveals that while attendees app
there is a ddleeadarerdeagmeme tfieers (food, shade), ex
stronger |l ogistical supporltmp(oorrtgaanntilsyat itohne, fneae
shows that I mprovements are netlpuyest abolusseo
and accessibility.

Taki nhgeaed appopoashng firsti mmaptracharcgaéeés (s g
food, signage), while exploring more ambitiou
activities, ethical dwowddi mhge)stf oresfpothdr ¢ oy ¢ dre
received. The AQthadodagdugogestiieqgons ok yeage,, pr o
recycling bins, stickers for kids) and highl:i
morseust ai nabflrei,ercdcliyy,d and accessi bl e.

Feedback postcard

Of the 126 feedback postcards c
t

ol I e
ended question asking for one hing
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Analysis of the responses revealed three prim
emphasis on elements related to children, fam
(reflected in the word cloudds prominence of
ASe@bi)n

(@]

Audi ence Engagement, Technical Execution, and
The most frequent suggestions centred on enha
especially families with children (evidenced
the word cloud). Multthiep Ife» erdesstproonndgeenrt sfi ntiictoe d( mi
projection (for performers, as well as for au
interactive segments). Additionally, terms | i|
i mply desires for more dyemami(ce.aogr. ,accnetsesriplriee i
interactive activities tailored tahkitds) . The

environmental discomfort from heat i mpacted a
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Comfort, and Environment
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6. Recommendations and | mplementation PI
The evaluation demonstrates that the Neighbou
delivered on its aims of inclusion, community
same time, participants highlighted clear are

amalysis points to opportunities for strengthe
the findings into a set bh Bbéi bahbtbleeerb edatasnmel

practical I mpl ementation plan for NFF 2026.

Taken together, these recommendations provide
next steps. By addressing food, comfort, act.i
can build on its successes while tacklling ide
make the festival more inclusive, more comfor
reinforcing its role as a platform for connec
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Theme What particiilRecommended |[Pri or.
Food and Desire for magBroaden food [Hi gh
including vedgincorporating
et hical concegvegan/ veget ar
about -Cd caa and adopting
sourcing poli
with Birmingh
Settl ementds
Shade and/Requests for |Provide shaddgHi gh
We at her gazebos, coldand water ref
stations; exy
sponsorship (
centres, | oc &
ActivitielPositive over Expand activiMedium
requests for ||l oowost , -ffrd minl
intergeneratiljfeatures (e. g
youth panel s,hunts, spl asHh
ani mal fbraastewdr gani mal / nat ur €
engagement . continue yout
programme.
Organi sat|Need for clegbDevelop i mprqMedium
Signage signs, announwayfinding (I
and volunteerlboar ds, numb €
coordination. . maps), struct
volunteer bri
schedul ed
announcement s
Advertisi Il l's for strStrengthen oUMedi um
Mar keting/promotion viathrough schod
community cencommunity hul
businesses. with | ocal b
promoti on.
Ot h®@ui ck |Recycling binAdd visible rLow
Wi s friendly bookfamily engagse
session | engtmaterials (st
peopl e adapt talk |6
equi pment acgd
Equity an/Aim to bring |Partnerships |Low
Outreach and Asian ctoaqfaith/ cultur @
the fasdtveahctransl ated f
postcodes outlyout h/ mends ¢
B18, B19, B4 /4
Sustainab|Positive fegPromot @ilciktst §L ow
Legacy environment ggrowing proje
engagememt i fet hisaalp | pioelrisc

202



NFF Report 202

Soci al Medi a Recommendati ons

T Continue prioritising Instagram Reels and
T Promdbeth Dayi neatrhlei ecrampai gn to build momen
T I'nvest selectively in paid ads focused on
T Strengthen community partnerships and refe

Mai |l chi mp) .

Explorenméomuesi ve and mul ttid i mgaah wirdenota wad
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Feedback, Key Takeaways and Recommendat
Facilitator Feedback
This secti on -eivnetnetg rfaeteedsb apcoks tf rom facil i tators

experiential str enagtehass, fiodre nitmpfnyd vteahreggeht e d
recommendations with bnetthanndsgdweandbouper feedback

Feedback Overview

To ensure a compredheessvenahdumdetistanding of
experience, feedback was collected through fo
after the event. Each channel ai medset o hcearpt ur
into three stakehol deareparraunesnttad exattrteatn scr de
oll ected via email came from institutional p
ocusedsabrgas) and facilitators, foc#t®irmg on
ol | acbno rianttient i onspeanfli sessi oomes. What sApp c
moti onal feedback from frontline contributor
mp hsa snig-sonhe participation and the desire to p
provided narrative insights ®atoinonanldiavccdouuant sa,
highlighting individual activity participatio
Ver c@almment s at the entry gates and informatio
i mmedi ate reactions, such as requests for mor
famfityendly support.

® ® O O

To further simplify the analysis and identify
feedback wast hWrissteakeech oil dted gr oups: i1 nstitution
academic institutions, community and civic gr
sust ai-hab udrgamsations, and corporate partners, who prioritise smooth

operation, alignment with organisationalgoal s, -#4ed ml coe@peration. Vo
focused on team culture, convenience of parti
engament , as well as indivi deudalt hpea rftuinc iopfa ntthse,
the community atmosphere, and the festival's
Feedback was positive, with no major systemidc
operational excellence, inclusive activities,
actionabl e adipulse memttisng t he digiitbald.success

Thematic Anal ysis

(1QOperational excell ence

Al | stakehol der groups consistently praised t
hospitality, reinforcing trust built via dig
academic institutions noting ALots ot hbhyn was
testament to all your hard work behind the sc
you for involving us in Neighbourhood Futures

i mpressive what you have achievedyoh vfod unttreer
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opportunity. I always | ove coming there to he
groups referencing ASuch rich conversations a
fregmte verbal feedback | i ke AFant agtrieatti me, 0
work, o and AGreat to see so many volunteers, o
declaring AWe had a beautiful time. A very wel
both adults and children. Loved it. The staff

Genesgedl if eedback acr oss,iinncsltuidtiuntgi ocnoamdmupnai rttyn egrr s
academic institutions, and corporatesietneti ti es
staff . Quepadmdul ture partner noting Aeveryone Vv
hel pful 6 and fAl ots of -fyyes seay erog,pdratsu ptaait mae
Ahow much work had gemleunmntneo®r r@gminfi i migy i des ct
as in¢l awrder evol unt eer shared fithe warm and wel
eays to join in with other actiwiddwesed a sent.
organization stating fiEveryone was so friendl
staff and .vdlhu st ecatrossisoi nput confirms broad r e«
operational strength, which directly contri bu
reported feelbi B3gEmel comald EX geeriingnc ea nalnd hWe luln
positive sentiment captured in feedback postc
Communi ty, Bel onging and Social Connection).

2) ncl usi ve a-drdi vpeunr paocstei vi ti es

Activities that performed well in digital me t
sustainability content-sictle cktsgndd stos ,e meirtghe de ra:
includifigcluamidl gomments | i ke fiMy two daughter

prigqtttmeir own flags and the On Yer Bike pl ay!
have just averted an argumento after receivin

organization detailing AAt our FoodCycle stal
0Gusest he Fruit and Veg in the Box6, foll owed b
participants planned a three course vegetari a
beauti ful way to spark conversations around h

througt Vvolbdnteers praising fAamazing perfor ma
Paperbackd $headataecreative and thoughtful prod

noting ALoved silent disco will be there tomo
and a comeuwotly highlighting AThe tug of war
(for adults and children alikel!). o0

Genesgedal f eedback from art and culture facilita
companies, and choirs) wunderscored str,ong att
which aligns wi#d4hAstutrveyidataE@fgagement and E
t heatnrdeer f or mancdavadioattedhp | Onena(98%)facilitat
shared fAthe creativity really fl owed and the
theatre <stoantpewvk,y had a | ovely time and we hope

r eftliencg positive reception acr ofsosc ucsreedatg rvoeu pasc t
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reported meaningfudlorgamcame s onOsa@aiecdwe had |
conversations with differenftopeoepd eworaks hdppir
facilitator described Af udindamudn kmermagq i mytf ud , cexj
memor i esnnnefctd on, | istening to peopleds needs,
alternati,veecfhuotiunrgest.hoe 67 % of survey responden
somet hing new about na6é WR2r eEnovri rNa@revnaeredyv,i r on me nt
Sustainability).

(3) Community and institutional bondi ng

The strong referral -ptrroafoftii o namd tda rnterde ri nc reas d
mi rrored feedback about strengthened relation
commumwihtixdmpl ement the surveybds focus on soci
i ghbopehoe®tl oGommunity, BelongingxBotd Soci ¢
mme nt seai r olcwd resident stating Altds been a
ansformed the area, 0 an opera company of
W we can support somencower &f apwdur fygau
t for uaé,| wepartei tulying to do more work
hat strand of Birmingham Settl ement woul d

olunteering AAl so, | and the team would be
ny volunteenitsgsoeteitr enmeknow, 0 an academic
r
e

-/ 0o T O o
— =—h

eat to (re)connect! o, and a workshop facild.i
w hours of really good community vibes. o

T o< + ST+ O S

negeal if eedbaeki hmadinscommuni ty groupus hpodcl udi

rday who had popped in over Thesweagkpahd
rms the festival 6sectodre amsd acecmamaniytsy ¢ ol
en assquarie tests (5.1) noted ethnic backgrolt
i ghbopehbobedn (p=0.0371), suggesting room to
mographic groups.

(4)out h day

Ge

net works and community alliances) exprwhiseld e
aligns with the surveyodés finding that 75% of

their | ocal Omemmbhbbbgyboewpidd,ooking forward to n
whil e another community network noted bringin
had by all o, refl ectiim.g Ascta doenngi cc opnentuserndet rys baulys ¢
campscommunity |l inks. One academic facilitator
t o able to engage with and be inspired by

vV 0 0 whehemeabhi acadeficsaw sever al UoB
y e

co

be
l unt eer s,
ste
nfi

o S5 D
Do 0D <

Yout h Dayods digital performance §.p3akwalsnstagr .

mat ched by feedback about meaningful youth in
a yopuanhet haski nggrosr gidmir al |l owing us to share
and be involved with the youth day, 0 an acade
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was SsoOo inspiring!!!"o, a youth | eadership prog
having us down! The day was brilliant, o0 and a
me was | istening to a powerful youth panel é

understand how closely connected humans are t

Genesgedl if eedbackf dcwsne g owarmt ri butpoarnse [,(liynsthduld i n
|l eadership programs, and academic partners su
framed the festival as a sppaanceea tfdosrd yfoHiotphe fvuolil cy
can continue the conversatiwhnd,e hapepyw otud hhdlem
programbés praise for the brills@maedi diay refl ec
opportunities. This aligns wi 6.hl1)t,hewhTerreea s8u7r% o
children reported feeling AHappyo and 73% met
surveyobds theme of IinteérgerneNatcomfali coinmgcf ¢ ®
stakehol ders was reported, coafiemiungh t he ffes
engagement as a core pillar of community buil

(PActi onable I mprovement Opportunities

The feedback includes some specific and feasi
compl aints. These suggestions mainly focus on
feedback points include a workshop host notin
milgt have been more suitable on Thursday/ Fri das
t hmeedsn,d a few adults did come and engage i n
terms. "oragsreicon asking AThere Iis some interes
grofuger volunteers and people who | ive near t hi
eed to speak to about a&diccommudrhiitny tper torreranri e
Woul d | ove any feedback f-gamemyes baas kbienegd,b ac
Do you do this every week?0

1 Sien ) S

enegseal if eedback indicates these requests came
nd partners. The suggestions target specific
i mi nge,vepnotstcoordination, and ession feedback
di ssati sfddtginomnw,i tehnd hee surveyds top | mproveme
and signageo in 5.5).

G
a
t

S
0

None of the input points tosimgjohatpeéehasieondl

would refine the festival bés strengths, such a
focus, rather than address critical g-aps. For
events (ADo you do this eveyyswéekhdongbuouihlads p
value community connection, while the worksho
of making activities more accessi lelekdtagysdi ver
families on weekends) outlined in the i mpl eme
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Key Takeaways

f Yout hwlay the standout success, generating
engagement .

1T Vi

d€ed content (®Reepserfdrmddk)tatic post s,

digital trends.

T Referral pl at floirnrks, t(Meavieel ncthbirmpt)e ,wer e cruci al
audiences to festival pages.

The
2025
pl at
|l nst
part

ma

s
fo
ag
i C

Yout h
creat.
vi dleed

Over
subs
awar
cont
t he

al
cr
en
i n
f e

rketing and communications strategy for
uccessfully strengthened visibility, en
rms, the campaign demonstrated signific
ramv KRetebrsi,te emails, and referral partn
ularly effective in reaching new and exX

Day emerged as the festival s biggest s
ve content can translate directly into
content also highlights the i mportance

|l , the outcomdag aglegw ct ldatgia amhi Y rofmot i on
i ber communication, and d&emmumi tbyidaritnrg
ess and driving participation. By inves
uing t odespgdamiealoluyt reeraccthnd i ncl usdve and
stival can expand its reach even furthe
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Appendi xDelmogr adphimatl mn
gender
Cumulative
Frequency Percent Valid Percent Percent
Valid Female 93 62.0 62.0 62.0
Male 56 37.3 37.3 99.3
Prefer not to say 1 7 7 100.0
Total 150 100.0 100.0
age_group
Cumulative
Frequency Percent Valid Percent Percent
Valid 12-17 5 3.3 3.3 3.3
18-30 45 30.0 30.0 33.3
31-50 70 46.7 46.7 80.0
51-70 25 16.7 16.7 96.7
70+ 3 20 2.0 98.7
Under 12 2 1.3 1.3 100.0
Total 150 100.0 100.0
disability
Cumulative
Frequency Percent Valid Percent Percent
Valid No 120 80.0 80.0 80.0
Prefer not to say 7 4.7 4.7 84.7
Yes 23 15.3 15.3 100.0
Total 150 100.0 100.0

202
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ethnicity
Cumulative
Frequency  Percent  Valid Percent Percent
Valid Africa 1 T 7

African English Indian 1 7 7 1.3
French

arab 1 e 4 2.0
Asian or Asian British 36 24.0 24.0 26.0
Black african 1 v a7 26.7
Black or Black British 16 10.7 10.7 37.3
Chinese 1 7 T 38.0
Indigenous Mexican e 7 38.7
Latin american 2 1.3 1.3 40.0
latina 7 T 40.7
Mixed / Multiple ethnic 10 6.7 6.7 47.3
groups

Other 1 7 T 48.0
Prefer not to say 3 20 20 50.0
romanian g 4 50.7
White (e.qg. British, Irish) 74 49.3 49.3 100.0
Total 150 100.0 100.0




What is your highest level of education?

NFF Report

Cumulative
Frequency Percent  Valid Percent Percent
Valid A-Levels or equivalent 19 12.7 12.7 12.7
GCSEs or equivalent 16 10.7 10.7 23.3
No formal education 3 20 20 25.3
Postgraduate degree 48 32.0 32.0 57.3
Prefer not to say 10 6.7 6.7 64.0
Undergraduate degree 51 34.0 34.0 98.0
Vocational qualification 3 20 20 100.0
Total 150 100.0 100.0
What is your employment status?
Cumulative
Frequency  Percent Valid Percent Percent
Valid Employed full-time 57 38.0 38.0 38.0
Employed full-time;Student 1 T 7 38.7
Employed part-time 24 16.0 16.0 54.7
Employed part-time; 1 7 7 55.3
Employed full-time
Employed part-time;Student 4 2.7 27 58.0
Essol 1 7 7 58.7
Limited capacity for work 1 v 7 59.3
Maternity le VC e 1 T 7 60.0
n/a 2 1.3 1.3 61.3
Other 1 7 7 62.0
Retired 7 4.7 47 66.7
self employed 3 2.0 2.0 68.7
Self employed 3 2.0 20 70.7
self-employed 1 g7 7 71.3
Student 22 14.7 14.7 86.0
Unemployed 20 13.3 13.3 99.3
Unemployed;stay at home 1 7 7 100.0
mum
Total 150 100.0 100.0

202
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Appendi x 2: EveningraagdamantpBe i loact i on
Is this your first time attending the festival?

Cumulative
Frequency Percent  Valid Percent Percent
Valid 1 7 7 7
No 27 18.0 18.0 18.7
Yes 122 81.3 81.3 100.0

Total 150 100.0 100.0

Is this your first time attending the festival?

120
100
5 80
g 60
I8
40
20
0
No Yes
Is this your first time attending the festival?
Did the festival feel welcoming and inclusive to you?
Cumulative
Frequency  Percent = Valid Percent Percent
Valid 5 3.3 3.3 3.3
Somewhat 4 27 27 6.0
Yes 141 94.0 94.0 100.0

Total 150 100.0 100.0
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Did the festival feel welcoming and inclusive to you?

150

(=]
o

oy
c
S
g
w
50
0
Somewhat Yes
Did the festival feel welcoming and inclusive to you?
Do you think festivals like this are important for learning about
environmental or social issues?
Cumulative
Frequency  Percent  Valid Percent Percent
Valid 4 2.7 27 2.7
Agree 39 26.0 26.0 28.7
Prefer not to say 2 1.3 1.3 30.0
Strongly Agree 105 70.0 70.0 100.0

Total 150 100.0 100.0

Did you feel a sense of connection to the local community during

the event?
Cumulative
Frequency  Percent  Valid Percent Percent

Valid 4 2.7 2.7 2.7

No 2 1.3 1.3 4.0

Somewhat 34 227 22.7 26.7

Yes 110 733 733 100.0

Total 150 100.0 100.0
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Would you like to get involved in future activities held by the
Birmingham Settlement?

Cumulative
Frequency  Percent  Valid Percent Percent
Valid 4 2.7 2.7 2.7
Maybe 38 25.3 25.3 28.0
No 6 4.0 4.0 32.0
Yes 102 68.0 68.0 100.0

Total 150 100.0 100.0

Would you like to get involved in future activities held by the Birmingham Settlement?

120
100
80
z
g
E 60
(I8
40
20
0
Maybe No Yes
Would you like to get involved in future activities held by the Birmingham Settlement?
After today, how do you feel about your neighbourhood?
Cumulative
Frequency  Percent  Valid Percent Percent
Valid 10 6.7 6.7 6.7
More connected 55 36.7 36.7 43.3
More hopeful 48 32.0 32.0 753
Not sure 10 6.7 6.7 82.0
Same as before 27 18.0 18.0 100.0

Total 150 100.0 100.0




NF F
Where did you hear about the festival?
Cumulative
Frequency Percent Valid Percent Percent

Valid BBC 1 7 a0 T
BCU bulletin 1 T T 13
Boss contacted for donation 1 7 7 20
careers connect- UoB 1 7 T 27
Eventbrite 2 1.3 1.3 4.0
Faith volunteer 1 7 T 47
Friend 1 7 7 53
friends 1 .7 7 6.0
n/a 4 . 2.7 . 2.7 . 8.7
on site walking past 1] 7 | T 9.3
partner/ lizzie 1 .7 7 10.0
passing by 1 o/ 7 10.7
Posters or fliers 13 8.7 8.7 19.3
Ran a session 1 7 7 20.0
Returning visitor 12 8.0 8.0 28.0
school 1 7 T 28.7
Social media 33 220 220 50.7
Social media;Word of mouth 1 7 7 51.3
Social media;Word of mouth; 2 1.3 1.3 52.7
Posters or fliers
Told at a settlement event 1 i 7 53.3
university 1 7 T 54.0
UoB 1 7 7 547
Was hired to print flyers 1 .7 Zf 55.2
Was performing here 1 7 7 56.0
Word of mouth 65 43.3 43.3 99.3
XR Birmingham newsletter 1 .7 I/ 100.0
Total 150 100.0 100.0
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If Birmingham Settlement were to run more events like this, how
much would you be willing to donate annually to support them?

Cumulative
Frequency  Percent  Valid Percent Percent

Valid 7 4.7 4.7 4.7
£0-£10 70 46.7 46.7 51.3
£10-£50 33 22.0 22.0 73.3
£100-500 1.3 1.3 74.7
£50-£100 2.0 20 76.7
Not sure 26 17.3 17.3 94.0
Prefer not to say 9 6.0 6.0 100.0
Total 150 100.0 100.0
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Appendi x 3: Bl ank copy of the |l ong surv

Birmingham Settlement Neighbourhood Futures Festival
Survey 2025 3.

Thank you for taking part in this survey. Your feedback helps us understand your experience and improve future festivals. This
should take no more than 10 minutes. Your responses are anonymous.

Only the researcher and research team will have access to raw data in order to analyse this for the purposes of this research in
accordance with GDPR regulations. Birmingham Settlement's full Privacy Policy can be found here:
https://www.birminghamsettlement.org.uk/privacy/

Required

Section 1: About You

1. What is your age group? *

() Under 12
O 1217

18-30
31-50

51-70

O O O O

70+

2. What is your gender? *

O Female
O Male
O Non-binary

O Prefer not to say

O

10
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3. What is your ethnic background? * 8. What is your highest level of education?

() White (e.g. British, Irish) O No formal education

Q GCSEs or equivalent
Black or Black British

A-Levels or equivalent
Asian or Asian British

Vocational qualification

Mixed / Multiple ethnic groups

Undergraduate degree

Prefer not to say Postgraduate degree

o O O O O

Prefer not to say

O O O O O

4. What is the first part of your postcode? (e.g. B17): *

5. Do you consider yourself to have a long-term health condition or disability? *

O Yes
O No

O Prefer not to say

6. What is your employment status? *
D Employed full-time
D Employed part-time

Unemployed

Student

Retired

0
0
0
0
7. What is your current job or area of work?

10



Section 2: Participation and Activities

9. Is this your first time attending the festival?

O Yes
O No

10. What brought you to the festival? (Tick all that apply)

D Arts, crafts & creative activities

U

Environmental talks & workshops

Forest School

Music

Sports & games

Theatre & performance

Wellbeing sessions

General festival atmosphere

To be part of a community

O O o0oo0ogogo

11. What was your favourite or most memorable activity?

12. Did the festival feel welcoming and inclusive to you?

O Yes

O Somewhat

ONo

13. How involved did you feel today? (Scale 1-5, where 1 = not at all, 5 = very involved)

14. How did you feel during the festival? (Tick all that apply)

U
0

O 00000

Relaxed

Excited

Connected

Overwhelmed

Disconnected

Inspired

Curious

NFF
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Section 3: Sustainability and Learning

15. Did you learn something new about nature, the environment, or local issues today? *

O Yes
O No

16. If yes, what did you learn?

NFF

17. If you are willing to start doing something more environmentally friendly from today, what would
you do?

18. How connected to nature did you feel today? (Scale 1-5, where 1 = not at all, 5 = very strongly)

19. Do you think festivals like this are important for learning about environmental or social issues?

O
O

O
O
O

Strongly Agree

Agree

Disagree

Strongly Disagree

Prefer not to say

Report
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Section 4: Community Connection

20. Did you talk to someone new today?

O Yes
O No

21. Did you feel a sense of connection to the local community during the event?

O Yes

O Somewhat

ONO

22. Would you like to get involved in future activities held by the Birmingham Settlement?

O Yes
O No
O Maybe

23. What makes you feel most connected to your community, please use three key words to
conclude?

24. After today, how do you feel about your neighbourhood?
O More hopeful

O More connected

O Same as before

O

Not sure
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Section 5: Final Feedback

25. What did you enjoy most about the festival?

26. What three words would you use to describe the festival?

27. Is there anything you'd change or suggest for next time?

28. Birmingham Settlement provides many services for communities. What would you like to see
more of? (Tick all that apply)

D QOlder people’s services (social, health & fitness)
(] Activities for 0-12s

Activities for young people 12-18

Activities for young people 18-25

Sports and wellbeing

Financial inclusion/money advice services

Environmental & sustainability

0 I B O I O I
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