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Social Networking Below the Radar: Social Media or Social Action? 

#btr11 reach and themes report  April 2012 
 

• More than 90 tweets were sent using #btr11 by around 11 people.  Live coverage accounted for 90% of tweets; the 

remainder were conversational or sharing/signposting (retweets).   

 

 
 

• Building your online audience: 22 new twitter accounts from key organisations and individuals have been added 

since July 2011.  A total of 61 tweeters who took part in #btr11 events have been grouped into a list for easy 

reference and future engagement amongst participants tsrc-seminars/members.  5 twitter users were added after 

introducing themselves at the 4
th

 April event in London. 
 

 

 

 

• The event tweets are estimated to have reached almost 5,700 people with exposure to a potential audience of 

more than 100,000. 
 

 
 

 

 
 

 

The top 3 participating tweeters were well placed to 

extend the network ‘reach’.  @commutiny was the 

official microblogger (tweeter) @MatthewMezey 

attended the seminar and TSRC staff participated via 

@3sectorrc. These accounts have a common audience 

just under 10%,  i.e. 46 from a total followership of 

more than 4,200.  
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• Online participants – carrying the conversation outside the room.  
 

 
 

 

 
 

 
 

 

•  ‘Mention map’ shows the strongest relationships between top tweeters for the event, related keywords and other 

audiences they engage with. 
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• Fast feedback from the afternoon session. Participants were asked to describe the event in 5 words. 

 
 

• How #btr11 keywords overlap with other twitter conversations 

 

 
 

• Evening session partners Globalnet21 have published a 4 minute podcast featuring Matt Scott. 

  
 

• A selection of tweets have been collected into a shareable, embeddable online story which can be used for future 

reference and promotion - Social Networking Below the Radar 

o The highlights story from Beyond the Radar (July 2011) has been viewed over 170 times. 


